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Dear Reader,

November 11 is Veterans Day, honoring veterans of the United States military who have 
served our country and have been honorably discharged from service.  Armistice Day is 
also celebrated on November 11, commemorating the cessation of hostilities between Allied 
forces and Germany in World War I, which took effect at eleven o'clock in the morning—the 
"eleventh hour of the eleventh day of the eleventh month" of 1918.

This issue’s cover story features the newly built Museum of the United States Army, a timely 
article coinciding with Veterans Day and Armistice Day.  On behalf of a grateful nation, 
gam|mag wishes to thank all who serve, and who have served, in the United States military. 
  
gam|mag is in its 10th year delivering entertaining and informative stories to a select 
audience of businesses, trade associations, nonprofits, and government contractors.  What 
was once a thinly distributed publication is today mailed to over 13,000 mail recipients.  We 
are thankful to our readers and advertisers for our tremendous growth.  Advertisers are the 
economic lifeblood of the magazine.  I encourage you to patronize the companies advertising 
in gam|mag.  

The parent company for gam|mag is GAM Graphics and Marketing (GAM), a 46-year-old 
full-service, one-stop-shop for marketing, advertising, public relations, design, printing, 
mailing, and large format exhibit printing. Besides being the publisher of gam |mag, I am 
privileged to be the president of GAM.  GAM is established. GAM is stable. GAM is, well, 
GAM good at what we do.  I wear two hats but maintain one philosophy—complete customer 
satisfaction.  

Enjoy reading the magazine.

  
Sincerely,

Nathaniel Grant
Publisher
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R. Bruce Gemmill
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H I S T O R Y  N E W S

In 1812, why did the United States declare war on Great Britain, the 
world’s mightiest naval power?  In a nutshell, there were two primary 
causes. First, trade. Britain and France were at war.  Because the United 
States was a major trading partner with both countries, neither England 
nor France wanted the other to benefit from American goods. 

England began intercepting American merchant ships on the high 
seas, preventing them from delivering cargo to French and other ports.  
This act of economic aggression could not be ignored.  Second, the 
British further exacerbated American public anger by capturing seamen 
onboard United States merchant ships and forcing them to work as crew 
on British ships. This practice was known as impressment.  

In so many ways, our nation matured as a country in the aftermath 
of this final war with Great Britain.  America’s resolve and military 
might became apparent worldwide, and the number of homegrown 
heroes instilled a patriotic fervor that had been lagging.  In 1814, the 
United States became a major player on the world stage, and we have 
never looked back. 

Defence of Fort M'Henry
As might have been told by Francis Scott Key

The day was like no other in memory. It was August 24, 1814, a 
little over two years since the beginning of our war with Great Britain, 
viewed by my fellow citizens as our second war of independence. 
British troops were setting fire to buildings in Washington City, 
including the White House. Scandalous. However, the Almighty 
was watching over us, it seemed, as a storm blew in and doused the 
flames. More British soldiers lost their lives that day to Washington 
City’s heavy rains and wind than were killed in battle. Having met 
their match with Mother Nature, the British then turned their 
attention to Baltimore.   

There was great anxiety in Baltimore as citizens prepared for 
the British juggernaut to wield a mighty blow on their strategic 
port city. Several weeks had passed since the Redcoats withdrew 

from fire-scarred Washington City. At the Battle of North Point, 
Maryland, on September 12, American forces successfully delayed 
the British infantry’s advance on Baltimore. The extra time allowed 
Baltimore to shore up its defenses.  Major George Armistead 
commanded 1,000 American Soldiers at Ft. McHenry.  He and his 
men were confident of American mettle in the face of the onslaught 
to come from the world's greatest armada.

Mary Young Pickersgill had been commissioned to sew an 
impressive 30' x 42' garrison flag to be flown over Ft. McHenry to 
greet the British warships and assert our defiance against British 
aggression.   Once again, however, Mother Nature had different plans. 
Another storm with heavy rain and gale winds buffeted the fort, 
making it necessary for Major Armistead to instead hoist the smaller 
17' x 25' storm flag.  This was sound judgment, as one can imagine 
the weight of a waterlogged garrison flag.  The flagpole would surely 
break.  

The War
of 1812
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With the horizon at the mouth of the Patuxent River filling with 
sails and Union Jacks, and an assault of significant proportions about 
to begin, I boarded an American truce ship to negotiate the release 
of my dear friend, Dr. William Beanes, who had been taken by the 
enemy as a civilian prisoner. I successfully obtained William's release, 
but having overheard the British attack plans, I was denied returning 
to shore, and instead was held under guard for the duration of the 
battle.    

On September 13th, the Royal Navy unleashed a furious twenty-
five-hour bombardment of Ft. McHenry from four miles offshore. 
The fort's defenders responded in kind. As the day dawned on the 
14th, the smoky haze of of battle gave way to the broad stripes and 
bright stars proudly waving high above the fort. Immediately after 
the last shot was fired, Major Armistead lowered the storm flag 
and raised Mary Pickersgill’s beautiful, dry garrison flag to fly over 
the victorious fort. Later, I learned four Americans were killed and 

24 wounded. The British suffered a far greater loss of 330 killed, 
wounded, or captured.

Standing on the British ship's deck at battle's end, I was moved 

H I S T O R Y  N E W S

(Continued on page 10)
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by the American resilience and put pen to paper in a burst of 
gratitude and pride for my country. What a sight to behold in the 
clearing smoke. A poem formed in my mind, and two stanzas appear 
herewith:

O! say, can you see, by the dawn's early light,
What so proudly we hailed at the twilight's last gleaming:

Whose broad stripes and bright stars through the perilous fight,
O'er the ramparts we watched were so gallantly streaming,

And the rocket's red glare, the bombs bursting in air,
Gave proof through the night that our flag was still there;

O! say, does that Star-spangled Banner yet wave
O'er the land of the free and the home of the brave?

O! thus be it ever when free men shall stand
Between their loved homes and the foe's desolation;

Bless'd with victory and peace, may our Heaven-rescued land
Praise the Power that hath made and preserved us a nation

Then conquer we must, for our cause it is just --
And this be our motto -- "In God is our trust!"

And the Star-spangled Banner in triumph shall wave
O'er the land of the free and the home of the brave.

Soon after returning to shore, two Baltimore newspapers printed 
my amateur verse, called "Defence of Fort M'Henry." It created 
quite the stir across the land. It was put to the tune of the English 
drinking song "To Anacreon in Heaven," which admittedly, causes 
goosebumps when hearing the lyrics and music combined.  FSK

Two years of heavy fighting had taken place before the tide turned at 
the Maryland battles of North Point and Baltimore. Before these two 
military encounters, Americans had suffered continuous defeats by the 
British and their Canadian and Native American allies. At last, these 
two American victories convinced the British not to pursue further 
belligerence against our young nation. 

  
The War of 1812 officially ended February 17, 1815 following the 

Christmas Eve 1814 signing of the Treaty of Ghent in present day 
Belgium.  

Francis Scott Key was a lawyer and amateur poet who practiced in Washington 
City and Baltimore. Born August 1, 1779 in Frederick County, Maryland, Key died 
in Baltimore on January 11, 1843. With the reader’s indulgence, artistic license has 
been taken, making Francis Scott Key the author of this imaginary description of this 
momentous day. Undoubtedly, Francis Scott Key would be gratified to know his poem 
became the National Anthem of the United States on March 3, 1931.  

H I S T O R Y  N E W S

The War of 1812 (Continued from page 9)
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Beyond Reveille's distant call and the faraway sound of rifle volleys 
is an impressive new building in which the United States Army's 
noble history is proudly on display. Located on more than 80 acres 
of rolling land at Ft. Belvoir, Virginia, the National Museum of the 
United States Army is a newly built, state-of-the-art 185,000 square 
foot museum.  

Throughout this impressive space, a display of artifacts, 
documents, images, and selections from the Army Art Collection 
brings to life the compelling story of the 245-year old United States 
Army, from its founding in 1775 to the present.  

The Museum was initially scheduled to open this past June. 
However, covid-19 precautions delayed some finishing work, and 
the opening was postponed. gam|mag is now pleased to be among 
the first to announce the U.S. Army will open the Museum to the 
public for the first time this Veterans Day, November 11.  Building 
construction and exhibit installations are complete. The delay has 
been well worth it, as visitors will be treated to rare and historical 
artifacts, many of which have never been publicly displayed.

The opening will be preceded by a small ceremony that will be 
live-streamed to encourage people worldwide to participate in this 
historic moment. A link to the Livestream will be posted on the 
Museum's website and social channels as soon as it's available. For 
more information, please visit http://www.theNMUSA.org.

A series of chronological and thematic galleries show visitors 
what it means to be a Soldier in times of war as well as peace. The 

three foremost attractions are the Soldiers' Stories Gallery, the Army 
and Society Gallery, and the Fighting for the Nation Galleries. 
The Fighting for the Nation Galleries are comprised of six distinct 
displays, each covering a different period in the Army's history, 
starting with the Revolutionary War and ending with the most recent 
wars in Iraq and Afghanistan. 

A Walk Through Time
As they approach, Museum patrons are greeted by a formation of 

metal pylons, scored with Soldiers' faces and stories from throughout 
Army history. The pylons lead to the simple and boldly luminous glass 
and steel facade of the Museum. Inside, a 21-foot Army emblem is 
inlaid in the center of the lobby’s terrazzo flooring.  The eye is drawn to 
illuminated, colorful glass campaign streamers overhead, representing 
each of the Army's campaigns. At the southern end of the lobby, an 
engraved Campaign Wall commemorates U.S. Army battles. 

Tammy Call, the Museum's director, remarked, “Every part of the 
visitor's introduction to the Museum is intentional. The visitor's first 
interaction is with the individual Soldier stories, which lead them to 
the symbols representing Soldiers' contributions – past and present. 
They are all connected."

Just beyond the lobby, visitors will encounter the Army Theater, 
in which audiences will be treated to 300 degrees of video screens 
designed to provide a unique, immersive experience. After the theater 
is the Army Concourse, leading visitors to galleries that delve deeper 
into Army history told through compelling storylines, artifacts, 
and interactive exhibits. The Army and Society Gallery tracks the 

H I S T O R Y  N E W S

(Continued on page 12)

The National Museum of the

UNITED STATES ARMY
R. Bruce Gemmill
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symbiotic relationship between Army and civilian life. Visitors can 
explore the impact Army innovations and technology have had on 
our everyday lives. In the Fighting for the Nation Galleries, visitors 
walk through the Army's history from its humble beginnings in 1775 
to its emergence as the world's most advanced and capable global 
fighting force.

Service and Sacrifice are dominant themes throughout the 
Museum. Galleries show the Army's strength as an agent of peace 
and freedom. Exhibits and displays also showcase the ingenuity of the 
American Soldier. Aside from the brave warfighter image, the U.S. 
Army has dramatically aided the nation's progress and prosperity. 
The Museum exhibits artfully tell of Soldiers conducting countless 
missions in exploration and discovery, science and technology, 
communications and cooperation, and recovery and disaster relief. 

Event Space
There are multiple event spaces in the Museum. The Lobby 

can be reconfigured for private events for up to 350 guests. The 

Veterans' Hall provides a formal event space for reunions, banquets, 
ceremonies, and other special events. The Theater, Experiential 
Learning Center, conference rooms, and outdoor areas are also 
available. 

The National Museum of the United States Army (Continued from page 11)
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Intimate garden spaces give visitors a peaceful refuge to reflect and 
pay tribute to generations of American Soldiers' service. The Medal 
of Honor Garden is a tranquil, dignified place for small events and 
quiet meditation on extraordinary Soldiers' service and sacrifice. The 
garden's design memorializes the Army's Medal of Honor recipients, 
incorporating symbolic references to the Medal of Honor's qualities – 
valor, gallantry, and intrepidity.

The Experiential Learning Center
The Experiential Learning Center is a unique, state-of-the-art, 

interactive resource center featuring GSTEM (Geography, Science, 
Technology, Engineering, and Mathematics) for school education 
groups, professional development, and team-building activities, and 
visitors of all ages. 

Assembly Area 
The Assembly Area is a dynamic space where visitors are 

introduced to the diverse Army family members and given an 
overview of what it takes to keep the Army running. Upon entering 
the Assembly Area, visitors are greeted by two video highlights, 
Growing Up Army, an accompanying quiz, and Brats to Boots. The 
Assembly Area also features the interactives Army Innovations and 
The Army Behind the Army. 

Fort Discover 
Fort Discover is a space specifically designed for the youngest 

visitors to learn through imaginative play. Youngsters may climb an 
Army tower, radio friends, drop cargo supplies, launch a rocket, drive 
a Jeep, serve up chow on the mess line, and check out different Army 
uniforms. The animated Army mules—Buckshot and Blackjack—use 
age-appropriate interactive games to teach children about historical 
Army innovations such as building interstate roads, the Panama 
Canal, and satellite communications systems. 

Training Center
In the Training Center, visitors can simulate Army Soldiers' 

work in the fields of Geography, Science, Technology, Engineering, 
and Math (GSTEM). This interactive environment includes an 
Unmanned Aerial Vehicle (UAV), satellite communications 
truck, geography station, helicopter cargo drops, bridge-building 
simulation, and a medical tent. The Training Center will be open to 
the public when not in use by a scheduled group. 

 

Learning Lab 
The Learning Lab includes ten touchscreens that enable visitors to 

apply skills learned in the Training Center and work collaboratively 
on Operation Safe Passage. In this real-world scenario, facilitated by 
a Museum educator, participants will use their new skills in GSTEM 

to work as a team to solve a humanitarian crisis. The Operation Safe 
Passage Program can be reserved for special groups and programs. 

Honoring the American Soldier 

Registries 
The Army Historical Foundation has produced digital Registries 

to recognize and honor active duty Soldiers, Army veterans, civilians 
who worked with or for the Army, and animals that served during 
conflicts. The Registries offer all who served honorably in or for the 
U.S. Army to have their names and service histories placed on record 
at the National Museum of the United States Army. Once open, the 
Museum will hold a permanent display of the Registries for visitors 
to view for years to come. The Registries will also be accessible online 
for those who cannot visit in person. 

(Continued on page 14)
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Army Brick Program 
The Foundation's Commemorative Brick Program provides 

Soldiers, Army units, Army families, Department of the Army 
civilians, and Museum and Army supporters a lasting tribute on the 
National Army Museum's grounds. Personalized bricks are available 
through the Foundation's website, armyhistory.org. The first bricks 
are already in place, lining the Path of Remembrance that leads 
visitors to the Museum's main entrance. 

Veterans' Hall 
The Veterans' Hall provides a unique setting to honor America's 

veterans' service and sacrifice. This multi-purpose space can host 
reunions, meetings, dinners, and official functions in a patriotic 
atmosphere. Veterans' or military service organizations and reunion 
and service groups can contribute to this unique space for permanent 
recognition in the Hall.

A Sneak Peek at Exhibits
M3 BRADLEY CAVALRY FIGHTING VEHICLE 
Weight: 27.6 tons; Length: 21 feet, 5 inches; Width: 12 feet, 5 inches; 
Height: 9 feet, 8 inches 

Assigned to A Troop, 3rd Squadron, 7th Cavalry (the "Apaches"), 
the chosen M3 Bradley Cavalry Fighting Vehicle was the 2003 charge 
vehicle from Kuwait to Baghdad. It was essential to gaining control 
of several key positions, including Baghdad International Airport, 

before advancing into Baghdad's city. During 48 hours of constant 
and bitter fighting, the squadron stopped several Iraqi Infantry and 
armor advances. It pushed just beyond their objective to strike at an 
Iraqi Republican Guard tank battalion. By the end of their fight, the 
cavalrymen had destroyed 20 T-72 tanks. They thoroughly blunted all 
enemy counterattacks, thereby allowing the U.S. to secure the airport 
and open the door to Iraq's capital city. 

 
M4A3E2 SHERMAN "JUMBO" TANK 
Weight: 38 tons; Length: 19 feet, 5 inches; Width: 9 feet, 3.5 inches 

The Battle of the Bulge began on December 16, 1944, with a German 
offensive that surprised the Allies. American soldiers' tenacious 
defense kept Bastogne's Belgian town, a critical road junction, in Allied 
hands. On December 26, the Sherman tank "Cobra King" led the 4th 
Armored Division column that broke through the town's German 
lines. The breakthrough opened the way for Allied forces to begin the 
counteroffensive that ended the Battle of the Bulge. 

LANDING CRAFT, VEHICLE, PERSONNEL (LCVP) 
"HIGGINS BOAT" 

Displacement: 18,000 lbs.; Length: 36 feet, 3 inches; Speed: 12 
knots 

The Higgins assault boat, known officially as a Landing Craft, 
Vehicle, Personnel (LCVP), landed more Allied troops on beaches in 
Europe and the Pacific than all other landing craft types. Designed 

The National Museum of the United States Army (Continued from page 13)
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by Louisiana boat builder Andrew Higgins, these small boats could 
carry 36 combat-loaded troops, or a jeep and 12 men. The boats 
were constructed with plywood hulls and could slide on to a landing 
beach, lower the front ramp, discharge cargo, and troops, and quickly 
turn around in the surf to pick up another load. 

The Higgins Boat on display at the Museum is one of only six 
in existence confirmed to have landed on Normandy's beaches on 
D-Day.

RENAULT FT-17 TANK 
Length: 16 feet, 3 inches; Width: 5 feet, 9 inches; Height: 7 feet, 5 
inches 

Renault FT-17 tank number 1516, was dubbed "Five of Hearts" 
from its tactical sign. It saw action with Company C, 344th Tank 
Battalion supporting the 1st Infantry Division at St. Mihiel and in the 
Meuse-Argonne Offensive of WWI. Provided by the French to the 
American Tank Corps, "Five of Hearts" is the only surviving Renault 
FT-17 tank known to have been used by U.S. personnel. In October 
1918, the tank, commanded by Sergeant Arthur Snyder, led an attack 
on the German lines near Exermont, France, and opened the way 
for the 16th Infantry to push through the enemy defenses. "Five of 
Hearts" was soon knocked out of action, struck more than 1,300 
times by German machine gun and armor-piercing projectiles that 
jammed the turret and 37mm gun mount. One crewman was killed, 
and at least two others injured in action. 

Privately Funded
Selected in 2000 under an agreement with the Department of 

the Army, the Army Historical Foundation, a 501(c)(3) nonprofit 
organization, is the official fundraiser for the construction of the 
Museum. After breaking ground September 14, 2016, contributions 
to date total over $184 million, just shy of the $200 million capital 
campaign goal. 

The U.S. Army donated the land, supported the site's preparation, 
and transformed the building into a Museum, but the project would 
not be possible without private donors' support. "Our Foundation is 
grateful to the corporations, foundations, and many grateful Americans 
who contributed to our campaign," said Julie Kaplan, Assistant Vice 
President of Development for the Foundation. "Our major donors 
are permanently honored with their names on the Museum's Donor 
Wall, and the entire Museum stands as a testament to the nation's 
appreciation of our Army." Those interested in lending financial 
support should contact Julie Kaplan at Julie.Kaplan@armyhistory.org. 

Plan Your Visit
There is something of interest for everyone at the Museum. 

Veterans will find a warm welcome, and visitors of all ages will have 
the opportunity to understand better the role American Soldiers have 
played and their contributions to shaping our nation and the world. 
A café and gift shop provide further enjoyment of the Museum 
experience.   

The Museum of the United States Army is a must-see for children and adults of all 
ages. For more information, to reserve free timed-tickets, or to contact the Museum, go 
to www.thenmusa.org.

H I S T O R Y  N E W S
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T E C H N O L O G Y  N E W S

The Future of Cable
Buckle Up for the Ride of Your Life
Michael Grebb

When the cable industry started rolling out “broadband” high-
speed internet services in the mid-1990s, few experts could have 
predicted the ripple effects that would fuel massive innovation and 
economic growth in the ensuing decades. Back then, consumers just 
wanted websites to load faster. But soon they wanted more. And so 
coders built software and services to ride the rollercoaster rails of 
faster data speeds and more bandwidth, driving cable’s transition 
from a largely one-way TV-based infrastructure into today’s primary 
driver of modern connectivity. 

For their part, the engineers behind these advances well 
understand what they’ve gotten themselves into. “We know that if we 
keep on marching down this path, people will keep coming up with 
new applications,” notes Steve Glennon, distinguished technologist 
at Cable Television Laboratories (CableLabs®) the cable industry’s 
Colorado-based research and development arm. And as what we 
used to consider science-fiction becomes reality, “that’s gonna require 
you to roll out gigabits of capacity, and we're planning to enable that.” 
It’s a world in which connectivity is so ubiquitous across so many 

services and devices that you basically take it all for granted. Like 
breathing. And this new world is coming fast.

Consider how far we’ve come in only a couple of decades. Within 
only a few short years from those first broadband connections, data 
transmission speeds of 1 megabit per second (Mbps) soon became 10 
and then 100 and beyond. 

The Federal Communications Commission (FCC) reports that 
from December 2014 to June 2018, cable broadband providers 
increased the number of homes that could access 300 Mbps or better 
broadband service by more than 12,000 percent. And while only 
four percent of U.S. households could get 1-gigabit internet in 2016, 
access skyrocketed to 80 percent by 2018 as cable operators worked 
overtime to upgrade networks. By December 2019, cable gigabit 
access had reached 93 percent of all U.S. housing units passed by 
cable broadband providers. ➤

Photos courtesy of CableLabs® and Mediacom Communications
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T E C H N O L O G Y  N E W S

Battle for Broadband
Riding on top of the $300 billion nationwide investment by 

cable operators that it took to reach those lofty heights over the 
past quarter-century, the DMV has been a major beneficiary of 
these enhancements. The metro area is a hotly competitive market 
for broadband internet services, sold by some of the nation’s most 
accomplished “wireline” broadband providers. They include 
Comcast, Verizon, Cox Communications [see the feature story on 
Cox in the September issue of gam|mag], and RCN. These companies 
wage a battle for the broadband consumer in the nation’s capital 
every day, competing on the basis of price, internet speed, reliability, 
features, and the “bundles” they offer that also include cutting-edge 
multichannel video, digital voice telephone, and wireless phone 
services. It’s hard to turn on the TV, tune to the radio, or surf the web 
without coming across the latest offer of biggest, best, fastest, and 
cheapest broadband service.

In part, that’s because these days, cable operators talk in terms of 
exponential gigabits rather than megabits. They work constantly to 
fulfill a never-ending demand for videoconferencing, high-octane 
gaming, and a growing menu of bandwidth-hungry applications. 
Everything from virtual reality (VR) and augmented reality (AR) to 
“holographic telepresence” (we’ll get to that later) is coming. Not to 
mention massive 16K video – fourfold higher picture resolution than 
today’s state-of-the-art television sets – to fill entire rooms.  

Cable operators are scrambling to add capacity as developers 
dream up wonders we can’t even imagine today. “We don't know 
which of these technologies is going to really take off and catch fire,” 
says Glennon, “but we're looking at the Blade Runner future. Imagine 
what that would be like. It’d be amazing.”

The Future is Fast…Faster…Fastest
All of this means networks must offer faster connections with 

lower “latency,” the round-trip time it takes digital bits to flow 
back and forth, measured in milliseconds. It also means seamless 
reliability with the goal of soon offering millions of consumers access 
to bandwidth that would have made the early broadband pioneers 
blush. 

Enter the push for 10G, cable systems offering data speeds to the 
home of 10 gigabits per second – that is 10 times the speed of today’s 
fastest residential broadband infrastructure. Described as “the next 
generation of broadband,” 10G flexes the kind of muscle that can 
enable just about anything tech innovators can throw at the network. 

“10G will become the backbone of digital progress all over the 
globe,” wrote Michael Powell, President & CEO of Washington, DC-
based NCTA – The Internet & Television Association, when he laid 
out the vision for 10G in 2019. “It will reinvent the role technology 

plays in our everyday lives–from remote diagnostics that will help 
our doctors monitor their patients from anywhere in real-time, to 
video walls and AR applications that will help our children learn and 
collaborate with others all across the globe. 10G is not the picture; it is 
the canvas on which the demands of our imagination will be built.”

This connectivity canvas is filling out faster than anyone once 
imagined, and in many ways, it’s difficult to fathom how far we’ve 
come over a relatively short time. 10G is 10,000 times the bandwidth 
– or electronic capacity – that consumers could access during those 
early “website loading” days of broadband. Even the oft-cited fast 
growth of computer processing power can’t keep up with the pace of 
bandwidth gains that make Moore’s Law of exponential technological 
growth look like child’s play. 

Telecommunications Backbone
As we enter the era of limitless connectivity, one thing is for sure: 

cable has become the backbone of nearly every telecommunications-
based technology innovation expected to change the world over 
the next few decades, whether it’s new applications of telehealth, 
enhanced distance learning or even feeding massive streams of data 
to autonomous cars and fueling VR ecosystems that could alter our 
collective concept of reality. We may not be in The Matrix quite yet, 
but we’re getting there. 

The events of 2020 have only increased the importance of fast, 
reliable, and secure broadband networks amid a global pandemic 
that has isolated millions and disrupted society at every level. In 
maintaining vital broadband connections, cable’s frontline workers 
have fast become just as essential as many other heroes who put their 
lives on the line to keep society functioning. “The pandemic has really 
done the heavy lifting on advancing telehealth and distance learning,” 
says Ian Olgeirson, Research Director for Kagan, S&P Global Market 
Intelligence. “Nothing like not having a choice to get doctors and 
schools to try new things. And for a majority of consumers, the current 
broadband connections have been up to the task.”

(Continued on page 18)
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COVID’s Cable Connectivity
While cable has struggled to overcome outdated consumer 

perceptions related to its earliest buildout days as a simple TV service, 
the pandemic’s spotlight on broadband has helped people understand 
how important connectivity has become. 

“The cable industry has had a sort of rare moment during the 
COVID crisis where they've been viewed as part of the solution 
rather than part of the problem,” says Craig Moffett, founding partner 
at MoffettNathanson. “They've actually helped consumers to work 
at home, and they've helped consumers to do distance learning. And 
they have been very responsive to the financial needs of customers, 
through [commitment to the FCC’s Keep Americans Connected] 
Pledge, and other mechanisms to help with that affordability during a 
difficult time.”

There’s no telling where easy, fast, and reliable access to data 
and expertise could take us in the future—especially as we move 
beyond simple information sharing and start fully exploiting the 
power of full connectivity over 10G networks. In fact, just about 
every innovation coming down the transom relates in some way 
to the communications that cable enables through its broadband 
infrastructure. It fuels the ubiquity of in-home WiFi networks, the 
proliferation of devices, and the overall connectivity that influences 
every aspect of our world. As networks become faster, more reliable, 
and more secure, the possibilities are literally endless. And while 
increased connectivity has a dark side—whether it’s internet fraud, 
social media disinformation, or “cancel culture” excesses in the age 
of instant reactivity—the truth is that the benefits continue to greatly 
outweigh any downsides.

Many cable operators, including bleeding-edge innovators such as 
Comcast, Charter Communications and Cox, have given consumers 
a sneak peek into future applications with smart-home exhibits 
and other demos across the country. Part of the idea is to create a 
sense of wonder around some of the possibilities that will become 
reality when networks reach certain levels of speed, reliability, and 
unimaginably low latency. 

Smart Homes to Get Smarter
In September, mid-sized cable operator Mediacom 

Communications went as far as to purchase an entire house in its 
service area in Ames, Iowa, and outfit the home with multi-gigabit 
service and dozens of devices, ranging from smart light bulbs and 
kitchen appliances to a holographic television set. Mediacom treated 
interested consumers to socially distanced tours of the space, with 
just about every room designed to highlight some of the coolest 
tech available, including internet-enabled hydroponic growers for 

T E C H N O L O G Y  N E W S
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herbs, a smart refrigerator with cameras inside so you can check to 
see if you’re really out of ketchup when walking down the grocery 
store aisle, and yes… even a 3D holographic display (no 3D glasses 
required). 

The smart home, built in partnership with CableLabs and NCTA, 
even included an AR video game that lets you combat imaginary but 
lifelike enemies hiding behind your couch, using the home’s natural 
layout as its own gaming environment. And that’s really just the 
beginning of what’s possible. 

“Think about that from a movie perspective or watching a sporting 
event,” says Mediacom spokesman Tom Larsen, who helped facilitate 
the Iowa smart home demo. “Those obviously make a lot of sense, 
but also I think it could transition into gaming where you've got the 
highest quality three dimensional holographic displays and your 
gaming systems as well. That could use a lot of bandwidth.” 

The good news, however, is that 10G should be more than 
adequate for the foreseeable future. The Ames house, for instance, 
ran all those bandwidth-hungry apps and devices with only about 20 
percent of the bandwidth that homes eventually will be able to access 
with 10G. It’s a good thing, because Larsen notes that after Mediacom 
launched its 1-gigabit service – at just one-tenth the future speed 
of 10G – in Iowa back in 2017, demand exceeded even Mediacom’s 
high expectations; orders for the service flowed in before execs even 
landed back in their New York headquarters from the launch event. 

“Today we have a hundred thousand 1G customers,” Larsen says, 
“and I still can't believe it… I actually think a 10G-level service is 
going to be popular right out of the gate because there's a certain 
number of people that just want the fastest speed they can get.”

Of course, smart home exhibits also help take the 10G 
conversation out of the realm of speed and into the real-world 
benefits that can result—whether it’s the lifesaving role of telehealth 
or the possibilities around AR/VR for family bonding or personal 
growth. Some of this stuff can get pretty mind-bending. Literally. 

One display at the Ames house demoed a VR headset designed 
by “neurofeedback” pioneer Healium to amplify mind relaxation 
techniques. “You could kind of take a journey through it, and as your 
thoughts became more positive, it’s reading your mind waves and 
would take you on more free-flowing, natural, happy adventures,” 
recalls Larsen. 

To make all of these things a reality, the cable industry will need 
to deploy substantial technology over the next few years—not just in 
terms of higher-capacity wires, but also modems and other hardware 
that can handle 10G-level service. After all, truly immersive VR 
that feels almost lifelike in its realism would require a 4K display 
for each eye, the equivalent of gazing into two of today’s state-of-
the-art highest-resolution video screens. That means the network 
transporting these signals would need to enable 8K video streaming, 
with extremely low latency, for any type of VR-based gaming or 
communication function, notes CableLabs’ Glennon. That’s along 
with several dozen other in-home devices all sucking up multiple 
gigs per second of bitstreams as well. It’s almost a given that future 
generations of consumers will want even more resolution and 
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bandwidth to fuel whatever the software developers bring to the 
marketplace.

COVID’s Contributing Factors 
Telehealth alone could revolutionize everything from eldercare 

and health monitoring to robotic surgery and physician/hospital 
collaboration. It could help more accurately diagnose diseases and 
even fuel moonshot endeavors like curing cancer. The COVID crisis 
accelerated innovation that was already underway in this space. 

“Prior to COVID, virtual health hadn’t reached a point where focus 
on network speeds and network capacity was top of mind until the 
last few months where networks have actually been stretched,” says 
Jailendra Singh, director of equity research, healthcare technology 
& distribution at Credit Suisse Securities. “I’d say regulatory changes 
and patient-provider adoption will be more important to occur first, 
but expanding broadband access and the associated benefits might 
prove to propel the industry even further.”

Indeed, much of this is already well underway, especially in 
harder-to-serve rural areas. Stewart Ferguson, CIO of the Alaska 
Native Tribal Health Consortium, said during an August virtual 
event organized by cable industry trade publication Cablefax that 
“the cuffs were off” on telehealth rules and restrictions when the 
pandemic made in-office visits more difficult, if not impossible. After 
initial challenges with various remote platforms in early 2020, the 
consortium eventually partnered with Alaska cable provider GCI 
Communications “to help us pick out the right technologies” as it 
literally went from zero virtual patient visits to 6,000 in a couple short 
months. 

Observed Ferguson, “COVID has everybody scared. Even if the 
clinic is open, it’s not somewhere that everyone feels comfortable 
going. Overall, it has turned out to be a huge positive, and the 
number of [virtual remote] visits we’ve been doing have been 
extraordinary.” 

And now there’s no turning back. “Everything has had to change 
overnight, and so what we thought was going to take about five 
years of regulatory change and other types of things to really bring 
telehealth to the fore, literally transformed and happened in the 
first five weeks [of the COVID crisis],” Mike Braham, CEO of Cox 
Communications-owned telehealth company Trapollo, told Cablefax 
event attendees. One challenge is finding fast ways to connect patients 
and doctors through existing devices and technologies, allowing 
better patient monitoring, and even enabling information about 
hospital capacity to help lower wait times and avoid overcrowding. 

Of course, more patient knowledge has other benefits that are far 
more personal. Take face-to-face conversations with an oncologist. 
“You hear ‘cancer,’ and you're not really listening to anything else in that 
discussion,” said Carina Edwards, CEO of digital health platform Quil, 
a joint venture of Independence Health Group and broadband giant 
Comcast. She notes that some 80 percent of what doctors tell patients 
can be lost in the moment, ultimately wasting some $176 billion in 
healthcare costs. Connectivity, in other words, can save both money 
and lives. “This is where we can truly transform things,” she says. 

Holograms and Healthcare
 Take all of this further, and you can imagine a VR environment 

in which you’re not just on video with your doctor—you’re actually 

The Future of Cable (Continued from page 19)
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sitting in a virtual doctor’s office with your photo-realistic avatar 
speaking in real time with your physician’s avatar. And perhaps test 
results, diagnostics, and animated charts and images related to the 
visit float in the ether around you—as if your doc is Tom Cruise 
whipping those holograms around the room in Minority Report. 

“We've seen a steady traction with VR and AR headsets,” notes 
Glennon, who says “holographic telepresence” could change 
everything about how humans remotely communicate. “So it's no 
longer, ‘oh I have a display, I'm in the real world.’ Now I'm literally 
taking over your entire field of view and taking over your brain.” 

It’s what that could mean for everything from telehealth to 
business negotiations to just checking in with grandma that has 
futurists excited. “I want to see you,” he says. “I want to see you 
with all the intonation of the body… all the visual cues we get when 
we're interacting with somebody… I need a digital representation 
of you. And I need that to be rendered in real time… We can have a 
conversation face to face with you being 1,000 miles away.”

Enriching Lives 
It gets even better, because as cable operators roll out 10G, the 

wireless industry is rolling out faster 5G services nationwide as 
well. It’s important to note that the “Gs” here are different: Cable’s 
refers to capacity in the form of gigabits, and wireless companies are 
simply referring to the fifth “generation” of service. However, cable’s 
enormous “backhaul” capacity could see it meshing well with 5G 
networks that will likely help power smart cities.  

Imagine traffic lights, for instance, that change behavior based 
on traffic patterns fed into a cloud-based artificial intelligence 

network—helping to coordinate autonomous vehicles, regulate the 
power grid and ensure efficient use of other resources like municipal 
water supplies. Meanwhile, cable companies have secured much of 
their own wireless spectrum in FCC auctions—meaning that the 
ubiquitous connectivity that we all dream about will manifest itself 
both inside and outside the home. It will be everywhere. And soon 
no one will care who built it—just that it powers amazing experiences 
and empowers lives. 

Ultimately, no one really knows which innovations will find their 
way to reality as robust connectivity spreads its tentacles throughout 
our homes, businesses, cities, and towns. But we know that 10G, 
faster 5G wireless networks, and increasingly bandwidth-hungry 
software and services will change the world forever. What seems 
certain is that these amazing new inventions will drastically enrich 
and enhance our relationships and lives for many years to come. 

“We’re in the happiness business,” says Glennon. “What is the 
purpose of me having connectivity? It’s for my happiness and 
comfort. I get happy if I’m talking to my kids. I get pleasure out 
of watching television. We are a conduit to happiness for you as a 
person. When you think of it on that kind of level, it starts to open 
up some new vistas in terms of what we should be doing.” And those 
vistas are coming into focus faster than you ever imagined. 

As NCTA’s Powell has said, “This isn't science fiction. It's a 
transformation already underway.” Get ready for a wild ride into the 
broadband future. 

Michael Grebb is a veteran telecommunications and entertainment editor and 
journalist who served most recently as Publisher of Cablefax. He wrote this article on 
assignment for NCTA – The Internet & Television Association.
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Covid-19 and the social distancing it requires has pushed more of 
our purchasing online. In fact, since March an extra $107 billion has 
been spent online, according to Adobe Analytics.

For small business owners forced to close their doors for months 
and now still seeing dramatic drops in walk-in traffic, that online 
shift and exposure to new customers has likely been a lifeline. But it 
also may mean they aren’t charging the necessary sales tax on those 
purchases. According to a recent survey by Avalara, only about half of 
businesses are familiar with the sales tax rules for online transactions 
with customers in other states.

As state and local governments are grappling with major budget 
deficits over the coming year, they’re going to be diligent about 
collecting all the tax they’re due. That means online sales taxes could 
potentially be a big area of focus for state tax collectors.

When the pandemic first hit, state departments of revenue slowed 
their enforcement on things like collecting sales tax due from 

businesses. But now that governments have adjusted — for the most 
part — to having a largely remote workforce, expect that grace period 
to end, says Liz Armbruester, SVP of Avalara’s global compliance 
operations.

“Departments of revenue also provided a grace period just to help 
businesses keep the lights on, so they allowed a delay in the filing of 
returns,” she says. “But most of that has passed and it’s back to regular 
business. Now, those businesses have an obligation to ensure all their 
transaction data — everything that happened during that period of 
time — is accounted for.”

The Supreme Court Ruling That Changed 
Everything

The reason that compliance may be so scattered is that the 
requirement to collect and remit a sales tax on online transactions 
is relatively new. In June 2018, the U.S. Supreme Court ruled that 
state and local governments had the right to collect sales taxes from 

What Small Business Owners Need to Know About 
Taxes and Selling Online in the Covid-19 Era 
Liz Farmer
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purchases made online, no matter where the seller was located. (Prior 
to that landmark case, South Dakota v. Wayfair, sellers only had to 
remit sales tax if the online purchase was made by someone in the 
same state.)

Following the ruling, states and localities spent about a year 
implementing their own rules and regulations for how they’d go 
about collecting those sales taxes. So the rules have only been in place 
for about a year or so in many places.

As part of that rule-making process, small businesses were 
generally made exempt from complying. For example, if you own 
a maple syrup shop in Vermont and typically got a smattering of 
online orders every year totaling around $10,000 across 15 states, 
you wouldn’t have to remit a sales tax on those transactions. It’s not 
enough of an economic presence in any one state.

But in the Covid-19 era of home cooking and stocking up on 
anything that lasts years, maybe your little maple syrup shop is doing 
record business online. Maybe you’re selling $100,000 in products 
just in Virginia alone. If you’re online ordering system isn’t set up to 
charge customers Virginia sales tax rate on those transactions, you 
could be getting a bill that would cut into your profits.

“Alongside that growth [for small businesses] there comes an 
obligation to remit a sales tax,” says Armbruester. “That’s money due 
to states that they’re potentially not collecting, and I think they’re 
going to target small businesses.”

The Tax Rules Are Changing
Even if you are familiar with the relatively new rules for charging 

sales tax online and think you’re exempt, the situation is rapidly 
changing. When states first adopted sales tax regulations for online 
purchases, they set economic thresholds that a business had to meet 
before they were required to remit sales taxes for online transactions.

In more than half of states, businesses who sell through 
marketplace facilitators like Etsy or eBay don’t have to worry about 
a threshold because applicable sales taxes should be automatically 
applied by the facilitator on their transactions.

For direct sellers, the annual threshold for most states was at or 
near $200,000 in sales to customers in-state and 200 transactions. At 
least a dozen states have changed their Wayfair threshold rules over 
the last year.

Arizona, Georgia, and Tennessee have lowered their sales 
thresholds this year (although Arizona’s was part of a phased-in 
approach).

Arizona’s is now $150,000 in sale and 200 transactions, down from 
a $200,000 threshold last year. (The threshold is scheduled to lower a 
final time to $100,000 in sales starting next year.)

Georgia reduced its threshold to $100,000 or 200 transactions 
from $200,000 in gross receipts.

Tennessee reduced its threshold from $500,000 to $100,000. That 
went into effect on Oct. 1. 

Other states (including California, Colorado, Iowa, 
Massachusetts, North Dakota and Washington) have moved away 
from the number of transactions thresholds, focusing just on gross 
receipts.

How To Prepare
This is likely just the beginning, says Brian Kirkell, principal at 

the audit, tax, and consulting firm RSM. Because of the economic 
crisis brought on by Covid-19, state legislatures have been focused on 
public health and budget issues so there’s been less activity in this area 
than was expected at the beginning of this year.

The real question is what kind of action we’ll see in 2021 as state 
legislatures begin new sessions and try to close massive budget gaps. 
Kirkell and Armbruester think that states are more likely to put their 
auditing energy and their policymaking into marketplace facilitator 
collections and rules rather than targeting individual small businesses.

“The reason? Incremental benefit,” says Kirkell. Lowering the 
threshold from $200,000 to $100,000 in a state with a 5% sales tax 
rate might net an additional $5,000 in tax payments per business. In 
other words, “it would cost more than it’s worth to audit and assess,” 
he says.

Marketplace facilitators are liable for sales tax on third-party sales in 
all but four states— Florida, Kansas, Mississippi, and Missouri — all of 
which now have marketplace facilitator legislation in the pipeline. (New 
Hampshire doesn’t either, but it doesn’t have a sales tax.)

To keep track of these developments and changing thresholds, 
there are a few free online tools you can use to determine whether 
you have an economic presence via your online sales in any state. 
Avalara, for one, offers a sellers guide to economic nexus law plus a 
run-down of the rules by state. TaxConnex also has a summary of 
Wayfair rules by state.

Liz Farmer is a fiscal policy expert, public policy wonk, national journalist, and 
a fellow at the Rockefeller Institute of Government. Besides gam|mag, her work 
can be seen in the Wall Street Journal, Bloomberg, Forbes.com, and other national 
publications.
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Shut Down the Noise of 
Friends When it Comes  
to Money

Most people think that their friends don't influence their finances, 
but it can happen in subtle ways.

Take the friend who goes on a cruise three times a year. They 
might always want others in their circle to join them. The temptation 
to join is high. It is so much more fun to vacation with good friends. 
But is it worth it to go into debt for a cruise?

Or consider the friend who always wants to go out for a fancy dinner 
and drinks. Yes, it is fun, but is it in the budget every weekend?

People who would never consider keeping up with the Joneses may 
still fall in the trap of following friends down a bad spending path.

Here are some things you can do to keep yourself on track:
1. Stare at your money frequently.
 Seriously, just look. Look at the balance, the interest payments 

and review how long you have been working to increase the 
balance. Knowing the path you have taken can help put today 
into perspective.

2.  Think about what you want.
 Is it a cruise now? Or do you want to buy a house, pay for a 

child's college or save for retirement? Preserve your emergency 
fund? These are goals you can remind yourself about.

3.  Consider your track to the future at least once a year.
 As you look at your investments or savings, focus on where you 

will be a year from now or 20 years from now if you refuse that 
cruise today.

Ask yourself if investments need to be rebalanced, maybe for less 
risk, for example. However, avoid being influenced by the financial 
markets today, as they move up and down amid the chatter of 
analysts. Try to think long term, according to Kiplinger Personal 
Finance.

NASCENT NEWS. RANDOM REVIEWS.
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Of the 73.6 million young people under 18 living in the United 
States identified by the U.S. Census Bureau, the U.S. Department of 
Health and Human Services finds that 40% of these young people live 
in an environment that is 200% below the federal poverty level and, 
for many, in single parent households. Violence, drugs, prostitution, 
alcoholism and homelessness are prevalent in these neighborhoods, 
providing the wrong role models for impressionable youths deserving 
a better future.  

The Center for Disease Control (CDC) and Prevention and 
America's Children provide additional, troubling statistics:

• Last year, 18% of 12th-grade students reported illicit drug use, 
and 14% reported binge drinking.

• One in six youths aged 6 to 17 experience a mental health 
disorder each year. 

• Nearly 60% of foster care children experience seven or more 
placement failures, which increases their depressive emotional 
state and creates trauma and behavioral problems.

• Teens from low-income families have a 6.9 times higher juvenile 
detention rate than the general public. The high school dropout 
rates are as high as 75%. 

• One out of every five high school teens report they have 
seriously considered suicide within the past 12 months.

To learn more about at-risk youth and what can be done to help, 
we reached out to Youth For Tomorrow (YFT) in Bristow, VA. YFT, 
a 501(c) 3 nonprofit organization, was founded in 1986 by Coach Joe 
Gibbs, former NFL and NASCAR Hall of Fame Coach and NASCAR 
team owner,  to provide a safe haven and an education for children in 
crisis. At its core is YFT’s Christian mission to help troubled youth in 
need regardless of race, gender, religion or national origin.  

Since then, YFT has earned three national accreditations for its 
excellence in helping at-risk children, families, and adults. In 2012, 
YFT extended its expertise to the broader community, offering 
critically needed mental health services from six Regional Behavioral 
Health Offices. YFT also provides Therapeutic Day Treatment in 
three major local public school systems. 

Dr. Gary L. Jones, CEO, and Love Jones, VP for Development and 
Public Relations (no relation), accepted our interview invitation.

Gemmill: Dr. Jones, you have had a very distinguished career. 
Tell us a little about your time as Under Secretary of the United 

Youth For Tomorrow
R. Bruce Gemmill
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States Department of Education. You were also Executive Director 
of the Ronald Reagan Presidential Foundation, a role that certainly 
prepared you for the fundraising, development, and leadership 
qualities necessary for your important position here at YFT. How did 
this experience help you in your current role at YFT? 

Dr. Jones: As a young boy, I grew up in a small village in a 
farming community in Michigan. Watching the 1954 Democrat and 
Republican National Conventions on a little black and white TV 
screen, I became enchanted with politics. As the Lord's plan for my 
life played out, I was provided an opportunity to go to Washington, 
DC, to work on Capitol Hill. 

Upon Mr. Reagan's election, I was offered a position within 
the U.S. Department of Education as Under Secretary, which by 
function was the Chief Operating Officer of the 5,000-person 
Department. Drawing upon my earlier experience as a member 
of the Fairfax County School Board, I became immersed in the 
Reagan Administration's budget and policy initiatives. Among the 
responsibilities were: testifying before Congress, creating legislative 
initiatives for the Administration, managing the personnel policies of 
the agency, and supervising all regulations applicable to the myriad 
federal programs within the agency. I also had many other job 
functions, such as representing the United States at the Organization 
of Economic Cooperation and Development (OECD) Conference 
in Paris, France, and attending other meetings and conferences 
worldwide. 

The Administration's primary policy initiative was creating the 
National Commission on Excellence in April 1983, an idea hatched 
by U.S. Secretary of Education, Dr. Terrell Bell. One element within 
the heralded report was elevating the standards of achievement 
within all schools, including increasing teachers' preparation through 
higher standards of performance expected of schools of education 
graduating teachers to become faculty members in all K-12 schools 
– public and private. The Commission's report took the country by 
storm – front-page news on every national magazine, newspapers, 

broadcast media, colleges, and universities. By summer, the Secretary 
and I began facilitating 12 regional forums all across the Nation. 
This national effort to promote higher performance standards in 
classrooms, K-12 schools, colleges, and universities concluded with 
a three-day National Forum in December 1983 highlighted by 
President Reagan's main education policy speech.

My U.S. Department of Education experience is invaluable to 
my role as CEO of Youth For Tomorrow. I became aware of the 
value of political relationships so apropos to working with local and 
state officeholders and generating support to YFT and meeting and 
effectively communicating with state licensing regulators. These 
acquired skills have proven so beneficial to YFT's growth in funding 
and programming. 

Gemmill: In 1983, Redskins Head Coach Joe Gibbs began visiting 
at-risk boys in Washington, DC. How did Coach Gibbs go from 
seeing inner-city youth to establishing an organization to deal with 
the behavioral complexities of the environments in which these kids 
lived?

Dr. Jones: Integral to Coach Gibbs' outreach to these young boys 
was the sharing of his faith. From personal experience, he knew how 
vital faith was as a foundation for his own life. He believed it could be 
an anchor for these teenage boys.  

Coach Gibbs recognized that many boys were already in trouble 
with drugs, crime, and truancy by their early teens, in addition to 
experiencing a lack of family structure. Always the optimist and up to 
a challenge, Coach Gibbs believed it was not "too late" for them. With 
the right support and guidance, in the right environment, Coach 
Gibbs thought the lives of these teenagers and others throughout the 
region could be re-directed to help them become productive citizens.

(Continued on page 30

Gary Jones with Joe Gibbs

Ronald Reagan and Gary Jones
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Coach Gibbs' passion for helping boys to become young men 
attracted a small circle of area business and civic leaders to come 
together to form Youth For Tomorrow. Over the past 34 years, the 
organization has grown from a small group home for four boys in 
1986 to annually serving hundreds of boys and girls.  

At its foundational core is YFT's Christian mission to help troubled 
youth in need regardless of race, gender, religion, or national origin.  

Gemmill: So, the initial group home in 1986 served boys, and you 
just mentioned girls. Why and when were girls included?

Dr. Jones: In December 1999, the Youth For Tomorrow Board 
of Trustees recognized a critical need for a residential home to 
accommodate at-risk teenage girls. Northern Virginia had nothing of 
the kind. The Board was committed to "fill service gaps" and through 
our first Capital Campaign built the first private group home for girls 
in 2003. The house was at capacity within 30 days. 

Gemmill: Tell us more about specific programs YFT has initiated 
to assist teenage girls.

Dr. Jones: In 2007, we began a specialized residential program, 
which we call Mommy and Me. This program provides a nurturing 
home for pregnant teens and young mothers ages 13 to 21. This 
program allows them the opportunity to continue their education; 
receive prenatal care, developmental and health care for their 
infants; and participate in parenting classes. The program has served 

hundreds of teenage moms and their babies, preparing them for 
healthy and positive lives.

 Our “Girls On A Journey” program was launched in 2009 to 
offer a unique and comprehensive residential and clinical treatment 
program for young girls who have been victims of sexual abuse and 
exploitation. This program is the only comprehensive program of 
its kind in Virginia's Commonwealth and only the second in the 
Mid-Atlantic region.  Victims from all over the country come to YFT 
to receive the treatment and support to improve their self-esteem, 
change their lives, and reach future goals.

Gemmill: Over the years, how has the roller-coaster ride of the 
economy affected your work?

Youth For Tomorrow (Continued from page 29)

N O N P R O F I T  N E W S

PREPARE FOR MOTHERHOOD
with Support, Care and Education

The Mommy and Me program offers numerous 
services and activities aimed at equipping young 
mothers and expectant teens with the skills and 
knowledge required to successfully prepare and
care for their unborn infant and child. 

1-877-YFT4KIDS
www.YouthForTomorrow.org

Joe Gibbs with YFT residents
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Dr. Jones: Between 2009 and 2011, as the economic recession 
affected Virginia, YFT began receiving a disturbing increase in the 
number of families experiencing mental health crises. In response, 
YFT opened its behavioral health services to diversify and broaden 
how families in crisis can receive the therapeutic care required for 
the situation at hand. While residential treatment remains a vital role 
in the range of treatment options for at-risk children in crisis, YFT 
introduced a panoply of outpatient behavioral health services. 

Gemmill: Would you give us a deeper understanding of behavioral 
health services YFT provides?

Dr. Jones: Youth For Tomorrow provides outpatient behavioral 
health services to over 3,500 individuals between 5 and 95 years 
of age each year in our six regional offices, and we are on track to 
provide over 28,000 clinical sessions this year. 

Unlike most mental health providers who only accept cash 
payments at time of service, YFT accepts private insurance, Medicaid 
and Medicare for our services.  There are many individuals who 
are uninsured or under insured and cannot afford treatment. Our 
professional staff are here to provide the therapeutic care children, 
and families need to reclaim, rebuild, and renew their lives.

In addition, we offer an outpatient substance abuse program for 
adolescents and adults. The program includes group, individualized 
therapy interventions, and customized for the unique needs of each 
participant receiving services. Whether the clients are children or 
adults, some of the mental health issues requiring therapy include, 
depression, trauma, ADHD, suicide ideation, marital counseling and 
family therapy just to name a few.

Gemmill: It must be essential to identify risky behavioral patterns 
as early as possible to maximize therapy effectiveness.  

Dr. Jones: Early interventions are instrumental in preventing a child 
or a family's issues from becoming insurmountable. At YFT, our team 
of therapists, case managers, teachers, residential counselors and our 
pastor each play a key role to identifying behavioral and clinical issues 
and develop an individualized treatment plan in hopes to successfully 
redirect their behaviors and make a difference in their future. 

Gemmill: Dr. Jones, would you please share with us a few stories 
about people who have transformed their lives after leaving YFT? It 
would be interesting to learn about youth entering the programs at 
YFT when they were at a low point in their lives, and how they are 
doing now. 

Dr. Jones: There so many success stories to share, I'd be happy to 
provide a few. 

• John – class of 1988, now teaches classical guitar at Moravian 
College.

• James – class of 1989, 22 years in the U.S. Navy, now works for 
the U.S. Department of Defense.

• Andrew – class of 1990, entrepreneur and small business owner, 
now works for TMP Worldwide.

• Chris – class of 1990, graphic artist and entrepreneur, works for 
The American Red Cross.

• Dan – class of 1991, holds an M.B.A. and operates his own 
company, Adaptalytics.

(Continued on page 32)
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1-877-YFT4KIDS
www.YouthForTomorrow.org

Funded by The Bowles Family Foundation

Specialized Residential Program Providing 
Counseling and Educational Services

to aid Sex-Traffi cked and Sexually Exploited Girls

Support.  Courage.  Growth.

"Over 30 years ago, we had an idea for a small group home for at risk adolescent boys of 
the Greater Washington area. That idea became a vision based upon Godly principles 
– Youth For Tomorrow. Now, thousands of boys and girls later, we remain aggressively 

focused on the original goal of helping troubled adolescents become responsible members of 
society. Each young person that we help begins an echo of positive results that reverberates 

throughout their families, communities, and our country."
–Joe Gibbs, YFT Founder and Chairman
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• Brandon – class of 1993, holds double master’s degrees from 
Liberty University and works as clinical manager for Behavioral 
Health for Empowering Families. In fact, he will be joining our 
Behavioral Health Services clinical staff this month!

• Aaron – class of 1993, studied engineering at University of 
Michigan and now works as a foreman for Hazel Development.

• Ketaa – class of 1995, a realtor since 2003, leads a prayer line 
and monthly men's meeting in Fredericksburg. 

• Sean – class of 2001, attended West Virginia University, now 
works for YFT.

• April – class of 2005. April is pursuing her master's degree in 
criminal justice and works as a Case Manager at YFT. And, she 
was selected as YFT’s EMPLOYEE of the YEAR in 2016.

 
Gemmill: Love, as Vice President for Development and Public 

Relations, you have overseen the popular fundraisers such as the 
annual Country Fair, Heart 2 Heart Gala, Burgundy & Gold Banquet 
and the Golf Tournament---all of which are vital sources of financial 
support for YFT’s mission. How has the pandemic affected these 
popular and successful fundraisers?

Love Jones:  Indeed, COVID-19 has presented us with challenges 
that we have never been confronted with before. To ensure the 
health and safety of all, and with the current restrictions and CDC 
guidelines, we have “pivoted” and have become creative for this year’s 
fundraising events.

Event sponsorships and private and corporate support have 
been our financial lifeline. The first event we needed to “pivot” and 
strategize fundraising was for the Burgundy & Gold, which was to be 
held in May. It was quite apparent early April that this event would 
not take place. We began an appeal, “Yards 4 YFT,” and with the 
support of our faithful and generous donors, sponsors and Trustees, 
we were able to reach our goal of $1 million! Amazing!!

The 35th Annual Country Fair & Auctions was “reimagined” to 
a virtual auction only event on October 3rd. Again with the faithful 
and generous support this too was a successful event to reach our 
goal! 

Gemmill: Joe Gibbs is known for his devout faith, and YFT was 
built upon the foundation of Christian values. How has faith guided 
management and the board of directors?

Love Jones: Embedded within the souls of everyone at YFT is 
the commitment to two particular passages of Scripture. One relates 
directly to the opening of our first home in August of 1986: "Except 
the Lord build the house, they labor in vain that build it." The other 
has become quite apparent as we have come to reflect upon and 
witness the Lord's daily presence in what we do. "Whatsoever you do 
for the least of Mine, brothers and sisters, you do for Me."

To build and serve are noble and worthy accomplishments of our 
history and, indeed, our future goals. We all share the remaining 
responsibility to ensure what has been created, nurtured, cultivated, 
and accredited remains sustainable and viable for generations to come.

Gemmill: Thank you both for your time. With your permission, 
allow me to share a moving speech a young woman named Gracie 
gave at YFT's annual Heart 2 Heart Gala.  

N O N P R O F I T  N E W S

YFT's Wiser Village for girls

Youth For Tomorrow (Continued from page 31)
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Good evening. My name is Gracie and I am 17 years old and from 
Winchester, Virginia. 

My birthparents were younger than I am now when I was born, 
and I lived with them until I was 5 years old. Then my world changed. 
One evening, the Frederick County Child Protective Services and 
Winchester Police Officers came to our house and took my brother 
and me away from our parents.   

I was scared. Strangers and uniformed officers came into our house. 
It was frightening! At the time, I did not understand. Later I learned:

• There were used heroin needles on tables in our home – 
everywhere;

• Reports had reached CPS workers that I had been bathed in the 
same dirty water over and over;

• I was malnourished and wore soiled clothes every day;
• I had been physically abused as a toddler.  
After being rescued by Child Protective Services, my infant little 

brother was adopted immediately. 
Not me. I moved around a lot, living in 6 different foster homes and 

two group homes the next four years. During this time my birth father 
died of a drug overdose. I lost track of my birth mother. 

I spent 2 years at the last group home in Winchester where I met 
a lot of nice people – one of whom is here this evening, and two 
volunteers who would eventually become my adopted parents. 

Finally – at the age of 10 I had a mom and dad ------- life was 
perfect. For a while.  

At age 12, my life began to deteriorate.  I began arguing with my 
parents… lots of yelling, horrible words coming out of my mouth.  

The early years of sexual abuse by my birth father----- neglect of 
personal hygiene as a child ----- and feelings of worthlessness were 
now rushing to the surface within me. 

These “flashbacks” of my childhood were like daily nightmares 
to me.  I had no idea how to handle these horrifying feelings as I felt 
angry and afraid. 

Matters only became worse.  I began to get involved with boys 
in ways I should not have.  The pain was surfacing more and more 
and I began closing out the people who cared the most for me – my 
adoptive parents.  My mother is here with me tonight. 

Many nights my pain was so intense that I had thoughts of self-
harm – the abuse and neglect as a child had scarred me. This past year, 

after one attempted suicide I was taken to a hospital and remembered 
my adoptive mom lying next to me, reassuring me over and over – it’s 
going to be okay.  

Then my world changed again. Changed in a way I never dreamed 
possible. While in the hospital, I was told by my mother that someone 
from a wonderful place called Youth For Tomorrow would like to 
speak to me.  I thought, “NO, not another program.”  

I wanted a HOME but I also knew I needed HELP. 
Ladies and Gentlemen, Youth For Tomorrow is not just a program 

or a school ---- it is a HOME!   A home full of people who will forever 
make an impact on my life --- especially in my heart. 

 I just had not found a safe place where I felt comfortable talking to 
people about:

• my pain --- 
• my abuse --- 
• my abandonment --- 
• my fears --- and 
• my shame 
Until ---- this home – until Youth For Tomorrow came into my life.  
Youth For Tomorrow’s staff and therapist have helped to 

reintroduce me to my family who loves me.   Before I came to YFT I 
was truant or simply did not want to learn. I was a C and D student. 
School has now become a place of healing. And --  now I have a 3.0 
GPA!! 

I am actually thinking and talking about something that I never 
have in the past -- my future.  I hope to attend NOVA and major in 
nursing. The teachers at Youth For Tomorrow are amazing, they help 
me --- and support me beyond just my academics.   

My journey has been long and challenging. BUT it led me here --- 
THANK YOU, LORD. Because of you, Lord, and the staff at Youth For 
Tomorrow I am now a better and stronger person. You have enabled 
me to face my fears and overcome the abuse and neglect I endured.

So, let me close by thanking:
• my adopted parents for not giving up on me
And, Youth For Tomorrow for:
• accepting me, 
• helping me, and 
• giving me hope
• a new life, and 
• finally --- thanks to each of YOU for providing a home, where 

many other kids like me who have been abused, neglected, 
trafficked, and passed over are now able to feel safe and loved.

Thank You!!!  

For more information on Youth For Tomorrow or to donate your 
time, talents or treasures please visit www.youthfortomorrow.org or 
call 877/YFT-4KID.

Gracie's Story
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The only book about Joe Gibbs' life and legacy. This is an exclusive, limited edition book that Youth For Tomorrow is 
only able to offer through a donation to the Youth Home. 

This 11x14", full color, coffee table book that focuses on the 4 pillars in Coach’s life; Redskins & football, Youth For 
Tomorrow, Joe Gibbs Racing, and Faith & Family. There are over 300 photos, some that have never been published before. 
Joe Gibbs approved every page in this collector's book. 

The Redskins chapter focuses on the glory days of the Washington Redskins with wonderful stories and memories from 
the championship teams and players.

The NASCAR chapter covers the incredible rise of Joe Gibbs Racing to a powerhouse in the world of stock car racing with 
great stories about the drivers, the cars and the team.

An excellent Christmas gift idea! This book is not available anywhere else. 
Get your copy with a limited time $100 tax deductible donation!

Get yours today at youthfortomorrow.org/JoeGibbsBook
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Christmas 1943
Bob Baskin, my late father-

in-law and friend, and WWII 
veteran, wrote this column in 
1975, three decades after the 
wartime Christmas he recalls. 
My wife recently showed me the 
original newspaper clipping, a 
story I believe is appropriate with 
Veterans Day and Christmas now 
upon us.

In his long and accomplished 
career, Bob witnessed history 

firsthand, mostly as Washington bureau chief for the Dallas Morning 
News and later as its senior political analyst. He was in the presidential 
motorcade on that infamous day in 1963 when President John F. 
Kennedy was assassinated. In 1972, he accompanied Nixon on the 
president's groundbreaking trip to China. He covered six presidents, 
Congress, and every national convention from 1952-1968. As a White 
House correspondent, he traveled the world.

Bob was old-school, steeped in the ideals of unbiased reporting. 
In our current age, which is sometimes described as egocentric, it is 
notable that Bob, in this column recounting his personal experience, 
never once employed the pronoun "I"!

Bruce Gemmill, Editor



The appearance of U.S. Department of Defense (DoD) visual information does not imply or constitute DoD endorsement of this magazine.

A Solemn Tribute
Jeanette Galie Burkle is an award-winning professional photographer 
and long-standing owner of Galie Photography. For over 15 years, 
she has been the photographer for many customers of GAM 
Graphics and Marketing, the parent company of this magazine.
 
In honor of Veterans Day and the heroes who have served in our 
nation’s armed forces, we dedicate the following photographs taken 
by Jeanette during a military burial rite at Arlington National 
Cemetery during one snowy December day.
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Have you ever been in an office meeting where someone uses so 
many ridiculous metaphors or office jargon that you wonder if they 
even know what they are talking about? We have all experienced it at 
some point. 

When this happens, your manager has likely fallen into the 
management-speak trap. There are many reasons why people talk in 
circles. Frequently a speaker has not thoroughly researched the topic.  
He may have brought others to the plan too soon without having all 
the facts. Sometimes, he is merely attempting to make things sound 
easier or more impressive than they are or struggling to "spin" a 
negative situation in a positive light.  

Whatever the case may be, management speak presents a real 
problem for us as listeners. When these words and phrases are used 
in excess, we often find ourselves perplexed. In a worst-case scenario, 
we may laugh so hard (internally, of course) that we can no longer 
focus on the conversation at hand. Should this happen, the speaker 

has undeniably lost us (and likely our support for his initiative). We 
have already deemed the idea senseless or even wondered why he 
called the meeting in the first place.  

Listed here are seventy-five of the more notable examples of 
management-speak that should be avoided to keep business teams 
focused and motivated.

Action that – Put into practice
Adoption process – Including a new process, procedure, or 

technology into the workplace
Al Desko – Lunch at the desk
Backburner – Deprioritize
Benchmark – Point of reference
Best of breed – Something or someone deemed better than all other 

competitors 
Best practice – A most effective way

Management Speak
Jenn Womack

B U S I N E S S  N E W S
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Blue sky thinking – Empty thinking without influence
Bring to the table – Contribution to the group
Bucketize – Putting things into groups 
Calendarize – Schedule something/put it on the calendar
Circle the wagons – Team up to defend something
Close of play - End of the day
COB - Close of business
Core competencies – Fundamental strengths
Cracking the whip – Use of authority to make someone work harder 

or better
Cradle to the grave – From start to finish
Cross-pollinate – Working together and sharing ideas
Deep-dive – Explore something extensively
Dot the i's and cross the t's – Be thorough
Drill down - Investigate thoroughly
Elevator pitch - Brief presentation
EOP - End of play
Flogging a dead horse - Wasting your efforts on something already 

decided
Game changer - Fundamental shift
Get down in the weeds – Go into detail or into the complexities of 

an issue 
Going forward - Look ahead
Heads up - Notification
Helicopter view – A broad view of the business
Herding cats – An attempt to control something uncontrollable
High-level learnings – Lessons learned at the uppermost level of 

your business 
Hit the ground running – Go full-throttle from the onset 
Holistic – Look at something in its entirety, not in parts 
Hot desking – Sharing a space/desk with a co-worker
Ideation – Thinking 
Incentivize – To incent someone to do something
It’s a win/win – Something that’s good for both sides
It's not rocket science - It's not difficult
Keep the show on the road – Keep something going successfully.
Lay the foundation –  To properly prepare 
Let’s explore other options – An idea isn’t good enough
Leverage – Make better use of
Low-hanging fruit – The most easily achievable task
Look under the hat – Analyze the situation
Mission-critical – Very important to the success of whatever you’re 

working on
Moving the goalposts - Changing criteria for success

No brainer – Extremely obvious
Onboarding – The process of introducing recruits/hiring
On my radar – I'm considering it
Operationalize – Put something into operation
Organic – Something that happens naturally
Out of the loop – Not involved in the decision or communications
Park something – Hold on to an idea
Peel the onion – Examine the problem
Pick it up and run with it – Move ahead with an idea
Ping – Get back to someone electronically
Play hardball – Act forcefully
Punch a puppy – Do something hateful that’s good for business
Pushing the envelope – Pushing something to the limit
Seamless – Smoothly continuous or something that transitions easily
Quick and dirty – Fast and not quite refined solution
Re-inventing the wheel – Creating something from scratch after it 

has already been done
Run it up the flagpole – Test something
Sharpen the pencil – Provide more detail
Sing from the same hymn-sheet –  Everyone working together, in 

unison
Strategic staircase – Business plan
Synergy – Two things working together
Think outside the box – Think creatively
This idea has legs – Good idea
Thought shower – Brainstorm
Touch base offline – Let's meet and talk
Working fingers to the bone – Working very hard
Wow factor – Amazing element

The list continues to grow as new terms and phrases are created 
every day.  Still, as much as management-speak drives office workers 
absolutely bonkers, they too will often throw in proverbial phrases. 
Words like ‘it’s not rocket science’ or ‘it’s a no-brainer’ will be used 
when they simply have not had a chance to think something through 
or are backed into a corner.  Admit it, you have done it too. It is 
human nature, and I bet you’ve even walked away rolling your eyes 
thinking, “Whew, at least I bought myself some time.”  I know I have.

If you are a manager, you will have to work hard to eradicate 
these overused phrases.  Opting for the lesser, more straight-forward 
alternatives will likely prove beneficial.  Your staff will find the new 
you more sincere, amicable, and approachable. You will find that 
this straight-forward approach will lend itself to a more positive 
workplace – and we all know that positivity typically equates to 
increased production. 

Good luck!

B U S I N E S S  N E W S
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Business Spotlight
 2020 has been the year of covid-19. Stories abound regarding 

the effects the pandemic has had on our economy, businesses, and 
individuals. While the virus has diverted our attention, we may tend 
to forget other natural disasters that challenge our well-being and 
peace of mind.  

Incidents of property damage caused by water, fire, storms, 
vandalism, and burglary are reported daily, often accompanied by 
images of distraught property owners. Jenkins Restorations is often 
their first phone call.  The Sterling-based company specializes in the 
repair, reconstruction, and restoration of commercial and residential 
properties. 

Basement Beginnings
In 1975, Russell Jenkins, Jr., founded Jenkins Restoration in 

the basement of a neighbor's home. Russell had a strong faith and 
dedicated himself and his new enterprise to operating in a manner 
guided by biblical principles. The company's early years focused on 
new building construction, as Jenkins built churches and schools 
around the Washington region. In time, Russell’s two oldest sons, 
Warren and Russell III, partnered with their father to design and 
build structures locally and around the country.  

In the early 1980s, the family was considering whether a change in 
direction would be the best course.  True to their faith, they turned 
to prayer for guidance. One day, the brothers met an independent 

insurance adjuster. During their casual conversation, the adjuster 
mentioned his frustration over not being able to find a reliable 
general contractor for insurance-covered repairs.  A eureka moment.  
Jenkins Restorations, Inc., was born, establishing formal ties with 
the insurance adjuster (long since retired).  Property restoration 
became the company’s successful new business line.  Jason Coleman, 
a company vice president, commented, "Since the '80s, the company 
has been blessed beyond measure.” 

As Faith Would Have It
In 2006, Warren and Russ flew together with their wives and 

children to Wisconsin. Thoughts turned to the welfare of the 
company. Coleman says, "Drew Fetterolf, the CEO, and I discussed 
succession planning as the two principals of the business flew 
together in one plane. It dawned on us we had to consider worst-
case scenarios should a tragedy occur. Drew had served in the U.S. 
Marines, and I was the son of an Army officer. We both understood 
the military's command and control operational structure and 
placing both owners of the business at risk was concerning."  

After Warren and Russ returned, Coleman and Fetterolf met with 
the brothers to express their concerns. The brothers conceded the 
need to be more careful in the future. They also felt it imperative 
to obtain key man insurance. The application process led to an 
evaluation of the business, the outcome of which was a pleasant 
surprise.

B U S I N E S S  N E W S

Damage Control
R. Bruce Gemmill
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Growing, Growing, Grown!  
The company was worth far more than had been thought. This 

welcome news prompted Warren and Russ to reflect on where they 
were in their lives. Their ages, families, and lifestyles were all factored 
in, and they prayed. They decided the time was right for them to 
sell and began actively seeking a buyer. Once again, Providence 
intervened. They met Jeff Yoh, who was on a journey of spiritual 
growth and renewal. The three formed a fast friendship, spending 
time discussing their shared faith. Business was barely mentioned. 
Yoh expressed an interest in buying the business, and in 2008, the 
purchase became a reality.  Jeff Yoh, at that time, became CEO and 
Chairman of Jenkins Restorations.

Warren and Russ remained partners in the business. Drew 
Fetterolf, Jason Coleman, and Warren’s son Jonathan Jenkins were 
asked to focus on growing the business. "It didn't take long for us to 
put strategy, defined process and structure in place," said Coleman. 
"We were blessed with extraordinary growth. I am amazed by how we 
went from three locations serving the Washington, DC metropolitan 

region, to 23-branch locations across the country with eight different 
lines of service. All by living out what has come to be our mission 
statement, Restoring Property and Lives with a Servant’s Heart."

Jenkins Restorations was not finished repositioning itself. Seeking 
new opportunities, in 2013 Jenkins launched a wholly owned 
subsidiary, Jenkins Environmental Services. This arm of the company 
has experienced exceptional growth. It is responsible for Covid-19/
Coronavirus Decontamination, Mold Remediation, Trauma Cleanup, 
and Biohazard Cleanup. 

Jenkins University
Jenkins University is the starting point for training at Jenkins 

Restorations. Long-timers and new hires receive starting and 
continuing education through this platform.  Jenkins team members 
may choose an entire learning path or opt for a single course. The 
University's primary purpose is to educate and equip individuals 

(Continued on page 42)

Before After
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Same Day Appointments |  24hr On-Call Provider |  Advice Line |  Lab Services
Hospital Care  |   Prenatal Classes  |   Weekend Hours  |   Lactation Counseling

We follow the American Academy of Pediatrics/ CDC guidelines on childhood immunizations.

Our Locations
ALDIE: 24560 Southpoint Drive, Suite 150, Aldie, VA 20105
HERNDON: 131 Elden Street, Suite 312, Herndon, VA 20170

FAIRFAX: 8316 Arlington Boulevard, Suite 300, Fairfax, VA 22031
GREAT FALLS: 737 Walker Road, Suite 4, Great Falls, VA 22066

With four convenient locations in Northern Virginia, 
our practice provides comprehensive care for newborns 

through young adults. In our 30 years of practice, we 
pride ourselves in providing preventive care, same day 

sick visits and hospital visits for our patients. 

RUSSELL C. LIBBY, M.D.
JAMES R. BAUGH, M.D.

SAMUEL WEINSTEIN, M.D.
RANJANA JAIN, M.D.

MELODY UNIKEL, M.D.
NOELLE BACH, M.D.

LAWRENCE KELLY, M.D.
REENA S. KAUL, M.D.
SANDY HUYNH, M.D. 
DAVID R. RUBIO, M.D.

JACLYN M. FLEMING, D.O.
FARANGIS M. HABIB, M.D.

WOLDEGABRIEL A. BAYNESAGN, M.D.
TUC T. NGUYEN, M.D. 

SHANNON E. EICKHOFF, PA-C
KAREN O’HARA, N.P.
KATE MOULTON, N.P.

Visit our website to find out about our office and information on your child’s health and development.

www.vapg.com

703.573.2432

Lansdowne
19308 Promenade Drive

Leesburg, VA 20176
571.333.1301

Ashburn
44260 Ice Rink Plaza #101 

Ashburn, VA 20147
571.918.4092

South Riding
25031 Riding Plaza #150 

Chantilly, VA 20152
 703.542.7520

fordsfishshack.com

Ford’s Caters!
Full Service Catering

ana@fordswickedcatering.com • www.fordswickedcatering.com
Full Menu available at fordsfishshack.com

B U S I N E S S  N E W S

to become property restoration industry leaders and to assess 
a candidate's industry knowledge. Jenkins staff may obtain the 
following internal certifications:

• EPA-Lead Renovator
• Subrogation
• Xactimate training
• OSHA 10/30/HAZWOPER
• IICRC Water Restoration Technician (WRT)
• IICRC Fire and Smoke Restoration Technician (FSRT)
• IICRC Odor Control Technician (OCT)

For more information on Jenkins Restoration, visit www.jenkinsrestorations.com 

Jenkins (Continued from page 41)
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As Veterans Day dawns on Nov. 11, the mind's eye can visualize 
the legions of soldiers, sailors, flyers, marines, and coast guard as they 
march in a parade through history.  They do not march in a straight 
line, but they come on foot, on horseback, in tanks, and on camels. 
They fly in planes overhead, and they sail on and beneath the sea. 
They are accompanied by their support staff who "drive a desk" so 
that troop movements can go forward.  They are the brave men and 
women who defended our country both in war and peace so that we 
can enjoy the freedom of America.

 
Veterans Day honors all veterans but focuses on the contributions 

of living veterans. Various cities, though fewer than in the past, honor 
veterans by holding parades or special ceremonies. Individuals can 
honor veterans in their own way by displaying the flag or placing 
decals on their vehicles. Official ceremonies for Veterans Day take 
place at the Tomb of the Unknown Soldier in Arlington National 
Cemetery. At 11 a.m. on Nov. 11, a color guard made up of members 
of all the military services executes "Present Arms" at the tomb. A 
presidential wreath is laid, and "Taps" is played. 

 
It is comforting to remember the men and women of the various 

services who have given up much to defend us. They may be our 
brother, sister, aunt, uncle, father, mother, son, daughter, grandfather, 
cousin, or neighbor. They all deserve our heartfelt thanks!

Veterans Day 2020: Heroes from All Services

The First Thanksgiving
After the dark days of 1620, the Pilgrims' 1621 harvest festival was 

their first celebration of plenty. It has become a model for present-day 
Thanksgiving feasts. Their festival is described in a letter by Edward 
Winslow to friends in England:

 
"Our harvest being gotten in, our governor sent four men on 

fowling, that so we might after a special manner rejoice together after 
we had gathered the fruit of our labors. They four in one day killed 
as much fowl as, with a little help beside, served the company almost 
a week. At which time, amongst other recreations, we exercised our 
arms, many of the Indians coming amongst us, and among the rest 
their greatest King Massasoit, with some ninety men, whom for 
three days we entertained and feasted, and they went out and killed 
five deer, which they brought to the plantation and bestowed on our 
governor, and upon the captain and others. And although it be not 
always so plentiful as it was this time with us, yet by the goodness of 
God, we are so far from want that we often wish you partakers of our 
plenty."
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