
Page 11

OCTOBER 2020 VOLUME 11, ISSUE 10





Dear Reader,

Our readership continues its robust growth.  Business executives, nonprofits, trade associations, 
and government contractors receive our free magazine each month. By word of mouth, gam|mag 
has become the business magazine people enjoy reading to get inspiring, informative, and 
entertaining news about organizations in the Washington, D.C., metropolitan region.  

I am pleased to announce, beginning with this issue, Liz Farmer is joining us as a contributing 
writer.  Those of you who read Forbes.com and the Wall Street Journal may already be familiar 
with Liz’s articles.  Whether new to her work or not, I believe you will become a fan of her 
insightful contributions to gam|mag.  Liz’s in-depth reports about the ways state and local 
governments collect and spend taxpayer money, will be especially elucidating to our readers.  Her 
uncanny ability to simplify complicated information, keeps her subjects fresh and interesting. Be 
sure to catch her article on page 14.  

Your business, nonprofit, trade association, or government contracting company may have an 
interesting background or approach, and I invite you to pitch us your story. Email either the editor, 
Bruce Gemmill, or me.  We will read your story angle and give it the respectful consideration it 
deserves.  

Our advertisers are the lifeblood of the magazine.  I encourage you to patronize the companies 
advertising in gam|mag.  

The parent company for gam|mag is GAM Graphics and Marketing (GAM), a 46-year-old full-
service, one-stop-shop for marketing, advertising, public relations, design, printing, mailing, and 
large format exhibit printing. Besides being the publisher of gam|mag, I am privileged to be the 
president of GAM.  GAM is established. GAM is stable. GAM is, well, GAM good at what we do.  
I wear two hats but maintain one philosophy—complete customer satisfaction.  

Enjoy reading this month’s magazine.  
  

Sincerely,

Nathaniel Grant
Publisher
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Associate Publisher 
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R. Bruce Gemmill
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Ronnie Price

Copy Editor
Virginia Grant

Follow us @gamweregood

Phone: 703.450.4121
www.graphicsandmarketing.com

gam|mag is published monthly by GAM 
Graphics and Marketing.  The magazine is 
mailed free of charge to select Washington, 
DC area businesses, nonprofits, associations, 
and government contractors.  While 
reasonable care is taken with all material 
submitted to gam|mag, the publisher 
cannot accept responsibility for loss or 
damage to any such material.  Opinions 
expressed in articles are strictly those of the 
authors.  While ensuring that all published 
information is accurate, the publisher 
cannot be held responsible for any mistakes 
or omissions.  Reproduction in whole or in 
part of any text, illustrations or photographs 
is strictly forbidden.  © 2020 GAM Graphics 
and Marketing.

This magazine is intended to provide a 
general guide to the News and the services 
it provides. The material in our magazine 
is given for general information only and 
does not constitute professional advice. 
Where appropriate, readers should seek 
their own legal or other professional advice. 
The gam|mag accepts no responsibility for 
loss occasioned to any person acting or 
refraining from acting as a result of material 
contained in this magazine.
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There have been 57 presidential elections since George 
Washington was first elected in 1788. When the Constitution was 
adopted that year, elections by ordinary citizens were a radical 
departure from the British monarchy under which pre-Revolutionary 
American colonists had been governed.

In their quest for liberty from despotic rule, the Founders adopted 
a genuinely revolutionary concept – that citizens would be entitled to 
cast their votes to elect those who would represent them in governing 
– and most notably, for the national executive offices of President and 
Vice-President of the United States. As the nation's just concept of 
voting rights evolved over its 230-year history, essential amendments 
to the Constitution expanded voting rights to every citizen, regardless 
of race or gender.  

With the 2020 presidential election rapidly approaching, we 
thought it would be interesting to revisit the rationale behind our 
electoral system of choosing a president and vice-president.  

We are a Republic, Not a Democracy
Let's start with the basics. It is often said that the United States 

is a democracy. That is not entirely true. The United States is a 
constitutional republic, in which the people, in every region of the 

country, elect fellow citizens to represent them and their interests, 
both locally and nationally.

In a pure democracy, the majority rules at the expense of the 
minority, or in this case, the rights of the smaller, less densely 
populated states and regions. To guard against this, the Founders 
devised the Great Compromise of 1787, which created a bicameral 
congressional system consisting of two chambers - a House of 
Representatives and a Senate. Under this ingenious device, a state's 
number of seats in the House of Representatives is determined by 
population, while each state, large or small, has two senators. In this 
way, population provides more clout, but each state, regardless of size, 
still has a meaningful seat at the table. The interests of the majority 
and the minority are both served.

James Madison, who is considered the Father of the Constitution, 
summed up these concerns when referring to the inherent dangers 
of "the tyranny of the majority." Our forefathers understood from 
history that under a pure democracy, a small number of the most 
populous cities or regions could steamroll decisions for the entire, 
diverse nation, resulting in its minority needs and interests going 
unrepresented. So, they founded a republic - a government with 
checks and balances, elected representatives, and one which would 
safeguard the rights of the majority and the minority populations. 

Electing a President
R. Bruce Gemmill
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Benjamin Franklin, ever pithy and quotable, was one of the 
delegates at the Constitutional Convention. When asked by a woman 
after the convention, "Well, what have you given us?" Franklin 
replied, "A republic, Madame, if you can keep it." In another 
memorable quip, Franklin is said to have observed, "Democracy is 
two wolves and a lamb voting on what to have for lunch."

The Electoral College
The electoral college is another unique and often misunderstood 

creation of our Founders, who wanted to ensure each state was given 
fair representation in the national election for President and Vice-
President. Akin to the rationale behind the bicameral legislative 
form of government, which was to prevent the more populous states 
(majority) from exercising dominance over less populous states 
(minority), the electoral college ensures a more level playing field 
across the broad geographic and demographic landscape. 

Our republic, through the Constitution under Article 
II, Section 1, gives authority to the individual states to 
manage federal elections using an electoral college system. 
How many electors a state receives is determined by that 
state's number of legislators in the House of Representatives 
(based on population) plus two for its senators. To further 
refine the electoral system, two subsequent amendments to 
the Constitution were adopted, including the Twenty-third 
Amendment giving resident citizens of our federal city, the 
District of Columbia the right to vote in national elections. 

Three electors were given to the District of Columbia, the 
number it would have received had it been a state. 

In a nutshell, the advantages of the electoral college system over a 
nationwide popular vote are:

1.  It ensures smaller and mid-sized states receive representation 
by applying a ratio of a state's population to the number of 
electors it receives, thus reducing the chances of majority 
domination by a few states at the expense of the others.

2.  It obliges candidates to campaign across the country rather 
than concentrating on a handful of large urban areas at the 
expense of smaller states and less densely populated regions. 

3.  It puts control of the presidential election in the hands of the 
states, in line with a less centralized, more locally controlled 
government.

4.  It reduces the opportunities for voter fraud and other illegal 
behavior by creating 51 separate presidential elections (50 
states plus the District of Columbia.)

There has been extensive debate between those who argue for 
the straight popular vote and those who favor the electoral college. 
Without the current electoral system, it is possible that by sheer 
popular vote, a few large urban populations like New York City, 
Chicago, and Los Angeles could determine the outcome of every 
presidential election.  The electoral college was created as a vehicle 
to equitably represent our vast nation's regional diversity and all 50 
states.      

The map below shows the number of electors assigned to each state, followed by a list of their respective rankings by population:  

    

OR
7

CA
55

NV
5

ID
4

MT
3

ND
3 MN

10

IA
7

MO
11

IL
21

WI
10 MI

17

IN
11

OH
20 WV

5

PA
21

NY
31

AR
6

MS
6

AL
9

GA
15

SC
8

NC
15

TN 11

KY 8

VA
13

FL
27

LA
9

SD
3

NE
5

WY
3

UT
5

AZ
10

NM
5

CO
9 KS

6

OK
7

TX
34

AK
3

HI
4

VT 3
NH  4
MA  12
RI  4
CT  7
NJ  15
DE  3
MD  10
DC  3

WA
11

ME
4

H I S T O R Y  N E W S

(Continued on page 10)
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The chart below lists the estimated populations in each state based 
on the 2019 census.  
Rank State .............................................................. Population
1 California .............................................................39,937,489
2 Texas .....................................................................29,472,295
3 Florida ..................................................................21,992,985
4 New York .............................................................19,440,469
5 Pennsylvania .......................................................12,820,878
6 Illinois ...................................................................12,659,682
7 Ohio ......................................................................11,747,694
8 Georgia.................................................................10,736,059
9 North Carolina ...................................................10,611,862
10 Michigan ..............................................................10,045,029
11 New Jersey ...........................................................8,936,574
12 Virginia ................................................................8,626,207
13 Washington .........................................................7,797,095
14 Arizona ................................................................7,378,494
15 Massachusetts .....................................................6,976,597
16 Tennessee .............................................................6,897,576
17 Indiana .................................................................6,745,354
18 Missouri ...............................................................6,169,270
19 Maryland .............................................................6,083,116
20 Wisconsin ............................................................5,851,754
21 Colorado ..............................................................5,845,526
22 Minnesota ...........................................................5,700,671
23 South Carolina....................................................5,210,095

24 Alabama ...............................................................4,908,621
25 Louisiana .............................................................4,645,184
26 Kentucky ..............................................................4,499,692
27 Oregon .................................................................4,301,089
28 Oklahoma ............................................................3,954,821
29 Connecticut ........................................................3,563,077
30 Utah ......................................................................3,282,115
31 Iowa ......................................................................3,179,849
32 Nevada .................................................................3,139,658
33 Arkansas ..............................................................3,038,999
34 Puerto Rico .........................................................3,032,165
35 Mississippi ...........................................................2,989,260
36 Kansas ..................................................................2,910,357
37 New Mexico ........................................................2,096,640
38 Nebraska ..............................................................1,952,570
39 Idaho.....................................................................1,826,156
40 West Virginia ......................................................1,778,070
41 Hawaii ..................................................................1,412,687
42 New Hampshire .................................................1,371,246
43 Maine....................................................................1,345,790
44 Montana...............................................................1,086,759
45 Rhode Island .......................................................1,056,161
46 Delaware ..............................................................982,895
47 South Dakota ......................................................903,027
48 North Dakota......................................................761,723
49 Alaska ...................................................................734,002
50 District of Columbia .........................................720,687
51 Vermont ...............................................................628,061
52 Wyoming .............................................................567,025

On Tuesday, November 3, 2020, our nation’s 58th presidential 
election will be held. As we watch the election night returns, we 
will recall that a political ticket must secure 270 electoral votes 
(a majority of the 538 total) to win the White House. Other vital 
offices, both statewide and local, as well as local referenda, will be 
on the ballots as well.  

We at gam|mag encourage all our fellow citizens to exercise their 
right to vote. As noted by our nation’s third president and author of 
the Declaration of Independence, Thomas Jefferson, “A well-informed 
citizenry is the best defense against tyranny.”  

God bless America!
For a free copy of the United States Constitution, email  

editor@gam-mag.com.  

H I S T O R Y  N E W S

Electing a President (Continued from page 9)
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Sport is a big part of America's culture, and it is no less so 
here in Loudoun County. Residents have their pick of numerous 
opportunities to participate in sports from the time they are very 
young, to well into their later years. As parents, many of us have 
eagerly anticipated our kids' athletic progression. First, from the pee-
wee leagues, through recreational leagues in the early school years, to 
a shift to school-based programs and finally the opportunity to watch 
our kids represent their high schools in the varsity field or court. 
Many of us continue to participate in sports leagues as adults, even as 
our pace slows, and the aches and pains grow.

In addition to the leagues that serve the neuro-typical population, 
Loudoun County also has a robust Special Olympics program. Most 
have heard of Special Olympics, and know that it is an opportunity 
for children and adults with intellectual disabilities to participate in 
sports. But beyond that broad description, how much do you know 
about Special Olympics, and the opportunities it offers in Loudoun 
County?

Special Olympics was founded in the 1960s by Eunice Shriver. 
The idea was born in her back yard in suburban Washington. The 
first Special Olympics Summer Games were held in Chicago in 1968. 
About 1000 athletes with intellectual disabilities competed. Special 
Olympics has since grown into a large global organization with 
competitions at all levels, including national and international Games 
that are broadcast by ESPN.

Loudoun County has had a Special Olympics program since the 
1970s. According to long-time Special Olympics athlete Adam Bell, 
one of the founders of the local program was prominent Leesburg 
businessman and civic leader Horace Lassiter. Mr. Lassiter passed 
away earlier this year and should be remembered for his numerous 
contributions to the community, not least of which was building the 

N O N P R O F I T  N E W S

Loudoun County's Special Olympics Program
Jeff Erikson

(Continued on page 12)
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foundation for a strong and vibrant Special Olympics program in 
Loudoun County.

Today, Special Olympics Loudoun serves over 300 athletes, from 
ages 8 to 60+. In a typical year, we offer about ten different sports, 
serving diverse populations with various interests and ability levels. 
We offer sports programs that include soccer, flag football, volleyball, 
bocce, basketball, swimming, bowling, tennis, softball, and track. 
There is also a growing school-based Unified program, where athletes 
of all abilities train and compete together.

But Special Olympics in Loudoun is not about numbers. It is 
about people; it's about compassion; it's about friendship; it's about 
achievement; it's about love.

If you watch a Special Olympics event, whether it is a practice, a 
competition, dance or social event, you are first struck by the amount 
of love in the air. 

My family has been involved in Loudoun Special Olympics since 
2000, when my daughter Kelly, who has Down syndrome, was eight 
years old. It has been and continues to be a hugely important part of 
our lives. Over the last 20 years, Kelly has participated in numerous 
sports, and we have been fans, coaches, and volunteers.

I have coached Kelly's basketball team (the Thunder) for the last 15 
years. My favorite day of the year is the first day of basketball practice. 
That's because there is so much love in that gym I get to be a part of. 
There are many hugs and even more smiles, as athletes reconnect 
with teammates they haven't seen for several months. 

Special Olympics transforms lives. I have seen it on many 
occasions. One of my favorite stories of transformation is of a middle 
school-aged boy (whom I will call David) who came to our team 
with no experience or knowledge of what basketball – or athletic 
competition for that matter – was all about. Early in the season, he 
didn't understand the game. He stood around a lot. He got upset 
when the opposing team would take the ball from him. But about 
three weeks in, something clicked. Suddenly David understood that 
being aggressive – within the rules of the game – was part of it. He 
became a pretty good ballplayer. He heard encouraging cheers from 
his teammates, his family, and his friends. And with that, David's 
confidence grew. He built strong friendships with his teammates. He 
carried himself a bit taller.

But that is not the end of the story. It's not even the best part of 
the story. In late January of that first season, David's mom pulled me 
aside one day after practice. She told me that David's schoolteacher 
had recently asked her what she was doing differently with him. She 
didn't understand, so the teacher continued. David was a different 
person in school in recent weeks. He had more confidence; he was 
interacting well with his classmates; he was building new friendships. 
His mom thought back to what was different, and she realized 
that the change in the classroom coincided with the success and 
acceptance that David was experiencing in Special Olympics. That 
he was valued for who he was, and not judged by what he could or 
could not do, laid the foundation for success in other areas of his life. 

David has since grown into a fine young man, forging his future with 
confidence in every step.

David's story is remarkable, but it is not unique. His personal 
growth is what happens when we allow individuals to be themselves, 
succeed in their own way, and be fully embraced for who they are. 
That is the essence of Special Olympics.

The last several months have been challenging for Special 
Olympics and our athletes, as they have been for many other 
individuals, organizations, and activities around the country and 
the world. In March, Special Olympics Virginia (SOVA) made the 
wise decision to suspend all in-person gatherings, including sports 
practices, competitions, fundraising events, and social activities. For 
many of our athletes, that meant losing the structure, discipline, and, 
importantly, the social connection that sports provide. 

SOVA pivoted quickly to online activities and programs, providing 
the local programs with a great set of videos and other tools to keep 
our athletes active and involved. In September, Special Olympics 

N O N P R O F I T  N E W S

Special Olympics (Continued from page 11)
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Loudoun rolled out the Fitness Combine developed by SOVA and 
supplemented that with a running/walking program. While it isn't 
the same as being able to give teammates a high five or a hug, the 
programs are available to all ability levels. As of this date, we have had 
a high level of participation.

One other consequence of the coronavirus on our local program 
was that a major event that had been in planning for more than a 
year had to be delayed from October 2020 to October 2021.  Special 
Olympics Virginia-Loudoun County Fall Games is a multi-sport 
competition for athletes all across the DC metropolitan area. Athletes 
will compete in soccer, flag football, bocce, and volleyball. Opening 
and Closing Ceremonies, medals and ribbons, and large crowds will 
give the Games a truly Olympic atmosphere. The Games will take 
place at the new Loudoun campus of Saint Paul VI Catholic High 
School, which has generously offered its new, top-class facilities. The 
Games are sponsored by donations from numerous Loudoun County 
businesses, to whom we are grateful. To learn more about how your 
business or your family can participate, visit our website, www.
sovaloudoun.org. 

We know many more athletes, families, coaches, and volunteers 
can benefit from participating in Special Olympics. We want you 
to join us! Our Special Olympics Loudoun governing council has 
declared two goals:

• To maximize the number of athletes, coaches, and 
volunteers that participate in our sports programs

• To give each participant the best experience possible
Could you help us to achieve those goals? For information on 

how you can participate, visit our website at www.sovaloudoun.org; 
www.specialolympicsva.org; or on Facebook at www.facebook.com/
specialolympicsloudouncounty

  
Jeff Erikson is a Special Olympics parent and coach and currently serves as 

chairman of the Loudoun Special Olympics Council. 

Advertise in gam|mag today! 
Reach prospects for less than .15 cents per prospect! 
Email advertising@gam-mag.com, or call 571.375.7200. 

If you want to promote your  product and services to businesses, nonprofi ts, 
trade associations, and government contractors, gam|mag is the place to be.
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3 Tax Hikes That 
Could Come to 
Your State in  
The Covid-19 Era
Liz Farmer

Americans are consuming less since the coronavirus-driven 
recession kicked off one of the most dramatic drops in spending in 
decades. Clothing, dining out, home appliances — these retail sectors 
are all staring at double-digit declines for the first half of this year. But 
on the flip side, we’re all spending way more at online marketplaces, 
home and garden stores, and at grocery and beer stores, according to 
the latest U.S. Census data.

But while you sit back on your new patio furniture to stream an 
outdoor movie and enjoy your favorite beverage, take notice: doing so 
may cost you a bit more in the future.

The sharp decline in spending means that states are collecting far 
less in sales tax revenue. In May alone, states collected $6 billion less 
in sales taxes than they did in May 2019, according to data compiled 
by the Urban Institute’s Tax Policy Center. Even though consumer 
spending has ticked up since then, the persistent spread of Covid-19 
that has forced many governments to pause reopening plans 
threatens any recovery. 

Since sales taxes account for about $1 out of every $5 states earn in 
revenue, consumer spending is a big factor for government budgets. 
States for the most part have balanced their budgets for the next year 
and lawmakers facing re-election are almost always unlikely to try and 
raise your taxes. But if these trends continue, lawmakers may look at 
more subtle tax hikes in 2021. 
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A Digital Tax
Whether it's in newly released movies or subscribing to more 

streaming services, many of us are getting more of our entertainment 
digitally in the Covid-19 era. Electronic shopping is up more than 
18% for the year and while the data isn’t broken down by e-retail type, 
the booming business reported by the likes of Netflix and Disney+ 
make it a pretty safe guess that streaming services are playing a role.

If your state doesn’t already, lawmakers may move to start taxing 
digital services. This generally means streaming services, but can also 
include things like downloaded software or cloud storage service 
(also dubbed “taxing the cloud”). As of last year, 30 states tax digital 
goods, 22 states tax streaming services, and 17 states tax cloud 
computing, according to the Baker Institute.

Taxing Groceries 
Spending on groceries is up 13% for the year, according to Census 

data, but most (32) states don’t tax groceries. Groceries are an 
essential purchase, so not taxing them is generally considered good 
public policy. But some places do so anyway:

• Arkansas, Illinois, Missouri, Tennessee, Utah and Virginia: 
tax groceries at a reduced sales tax rate.

•  Hawaii, Idaho, Kansas and Oklahoma: tax groceries at 
the full sales tax rate but offer credits and rebates to lower-
income households.

• Alabama, Mississippi and South Dakota: tax groceries at the 
full rate.

How big of a difference can it make? Groceries account for about 
15% of Kansas’ total sales tax revenue, according to the University 
of Kansas’ Donna K. Ginther. At a webinar event in July, she said the 
uptick in grocery spending meant that the state’s sales tax revenue in 
June came in higher than expected which helped the state end the 
year relatively flat on sales tax growth.

Other conservative states may take note. Those that don’t tax 
groceries could consider doing so at a reduced rate. Or states that 
already do so, could increase their rate. Some also argue that carving 
out tax exemptions is bad public policy — food included. Utah’s tax 
reform plan passed last year included increasing its tax on groceries 
from 1.75% to 3%.

Sin Taxes
Sin taxes are exactly what they sound like: stuff that’s not good 

for us, but we do it anyway. Alcohol, cigarettes (or vaping), and 
gambling tax revenue tend to be the most widespread but marijuana 
tax revenue falls under the category, too. Since these taxes fall on a 

much smaller part of the population than the general sales tax, they’re 
politically easier to get passed.

Lawmakers turned to this tactic following the last recession with 
more than a dozen states passing tobacco tax and liquor tax hikes. 
Casinos also enjoyed a surge in legalization, particularly across the 
East Coast, as a way of generating more revenue.

Some states are already moving in this direction. In Colorado, 
a measure on the November ballot would gradually increase taxes 
on cigarettes and other tobacco products, plus create a new tax on 
vaping. A tobacco tax increase in Maryland was vetoed by Gov. Larry 
Hogan, but lawmakers are likely to try again next year.

Liz Farmer is a fiscal policy expert, public policy wonk, national 
journalist, and a fellow at the Rockefeller Institute of Government. 
Besides gam|mag, her work can be seen in the Wall Street Journal, 
Bloomberg, Forbes.com, and other national publications.
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It all began in 2004.  Bill May, vice-president at 56-year-old 
Miller & Smith, one of the largest private real estate companies in 
the Washington, DC metropolitan region, had been given the task 
of overseeing the development of a 358-acre property in Loudoun 
County.  Strategically located alongside the Dulles Corridor, the 
development was christened One Loudoun. “This development is 
not about me,” said May.  “Miller & Smith deserves credit.  I was the 
fortunate one to be given the opportunity to lead the effort for the 
company.”  

 Over the next 16 years, Miller & Smith proved their expertise 
in land planning and development, commercial construction, and 
building residential homes for the new community.  Today, One 
Loudoun is a modern little town of 1,240 combined residential 
units of single-family homes, stylish townhouses, condominiums, 
rental apartments, and over 1,000,000 square feet of commercial 
office space, nestled amid 100 acres of active and passive recreational 
parkland. 

 Along the way, Miller & Smith had to go through several zoning 
applications and proffers with the Loudoun County Board of 

Supervisors before any development could begin.  One of Miller 
& Smith’s proffers was the Ashburn Village Boulevard overpass, a 
convenience we now take for granted as we drive unimpeded along 
Route 7. 

The overpass cost the company over $30 million.  Another 
proffer was to give the county 20 acres for the new Steuart W. Weller 
Elementary School and to deliver a finished pad site for the school’s 
construction.  Still other proffers included a gift to Loudoun County 
of nine acres for future access and egress along Route 7 and the 
Loudoun County Parkway.  

Miller & Smith considered the community-enhancing proffers as 
a cost of doing business.  The company calculated the expense of the 
bridge, school, and infrastructure improvements into their balance 
sheets to weigh profit and loss projections.  But the public should be 
aware that these Miller & Smith improvements accrue to the benefit 
of many – those who drive Route 7 and 16 lane-miles of new roads, 
who enjoy One Loudoun, and who send their children to Steuart W. 
Weller Elementary School.  ➤

Miller & Smith – One Loudoun 
R. Bruce Gemmill
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Who was Steuart W. Weller?
Weller was a long-time resident of Ashburn and owner of the landmark Ashburn business, Weller Tile and Mosaics.   
Although Weller and his company are now distant, fond memories, Weller Tile and Mosaics used to be the center 
of activity in what is now known as Old Ashburn.  Today, cars pass by a blue building with white porch railings near 
Carolina Brothers Pit Barbeque Restaurant on Ashburn Road, unaware of the Weller history and the importance he 
had held in the community.   

So, what is new with One Loudoun?  Chances are, those who travel 
along Route 7 near Leesburg have seen multiple construction cranes 
and plenty of activity. Condominiums, rental apartments, retail 
establishments, and parking garages continue to be built.  Miller & 
Smith has all but completed its 16-year role in bringing its vision to 
completion. “It has been a long and challenging run,” said May.  “As 

we turn over operations and management to Retail Properties of 
America, Inc. (RPAI), I look back and am pleased with what has been 
accomplished at One Loudoun and the benefits the development, 
infrastructure, and educational opportunities this project has given 
the Loudoun community.”

SELECT
OUTDOOR POTS

50% OFF
With this coupon. Not valid with other offers

or prior purchases. Exp. 11-10-2020.

PERENNIALS
BUY 10 OR MORE 

GET 20% OFF
Excludes Mums, Cabbage, Kale, and Asters.
With this coupon. Not valid with other offers

or prior purchases. Exp. 11-10-2020.

KNOCKOUT ROSES 
BUY 4 GET
50% OFF

With this coupon. Not valid with other offers
or prior purchases. Exp. 11-10-2020.

20% OFF
ANY ONE ITEM
Excludes delivery price, labor, fi rewood,
mulch, rock, or soil. With this coupon.

Not valid with other offers or prior purchases.
Exp. 11-10-2020.

703-729-6600
20052 Lexington Drive, Ashburn, VA 20147

BlueMountNursery.com

We have seasoned 
hardwood fi rewood.

 
Come visit us for all 
your fall and winter 
holiday shopping.



Page 18 • gam|mag • October 2020

F I N A N C E  N E W S

There is a saying that a banker is a fellow who lends his umbrella 
when the sun is shining and wants it back the minute it starts to rain. 
Well, I would venture to say the weather forecast is a tad uncertain for 
the foreseeable future. Hold on to that umbrella! Small businesses are 
especially feeling financial pressures and the economic consequences 
of the pandemic. Things are beginning to look up, but as the saying 
goes, recovery is a process.   

In my years as chief marketing officer for a Northern Virginia 
community bank, I often spoke about the four pillars of small 
business – a lawyer, accountant, insurance agent, and banker. All four 
are critical, especially during these changing times, but this article is 
about the importance of staying in touch with your banker. No doubt 
you will notice the discussion of banks in this article reveals my bias 
toward community banks in particular.  

The need to stay in close contact with your financial institution 
cannot be stressed enough. Even if you do not carry debt, an excellent 
personal relationship with your banker is highly advisable, as your 
bank's relationship officer can be a source of free financial guidance.   
Any banker worth their salt will be an invaluable resource to help 
navigate your business through the current choppy waters caused by 
hurricane COVID-19.  

Beyond financial consultation, banks have a vested interest in 
assisting business customers, especially if loans are involved. If you 
haven’t already, pick up the telephone and talk with your banker. 
Keep your bank up to date and in the loop regarding your business’s 
financial condition. Be candid and honest. This is especially critical if 
the company is experiencing hardship. Strong communication with 
your banker can deter unpleasant surprises down the line. The bank 
may be concerned about loans that could be in jeopardy. It is better 

Got a Loan?  Grab the Phone! 
R. Bruce Gemmill
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to confront any potential problems together, and benefit from the 
helpful information your banker can provide.     

I asked Mike Ewing, Vice Chairman & CEO of Oak View 
National Bank in Warrenton his thoughts, and he enthusiastically 
replied, “The mere passage of time is rarely part of the solution. The 
sooner you open up to your banker and begin an honest dialogue 
about your situation, the more likely it is that a mutually beneficial 
solution can be found.  Over time, the number of options dwindles 
until circumstances dictate the outcome. Meet in person with 
someone who has the authority to do something.  Community 
bank lenders usually have direct access to decision-makers 
and, therefore, are more likely to work with you without a lot of 
bureaucracy.”

Forbearance Provision
This past March, Congress passed and the President signed the 

Coronavirus Aid, Relief, and Economic Security Act, commonly 
referred to as the CARES Act. A key provision in the Act 
provides for loan forbearance plans that add relief for consumers 
experiencing financial hardship due to the pandemic. If you have a 
loan and are experiencing restricted cash flow, it would be wise for 
you to confer with your banker about any provisions available for 
your situation. Ask about reducing or suspending payments for a 
short time or extending the term, allowing you to become current 
on your payments and repay the amount owed. It is essential to 
note forbearance does not mean forgiveness. This plan is strictly in 
place to assist those who are facing temporary financial hardship. 

Receiving assistance under the forbearance provision depends 
largely on the type of institution that owns the loan. Each 
institution is subject to different laws, regulations, and business 
considerations, so consult the institution holding your loan.

Loan Covenants
Make sure to read the loan covenants in any commercial loan 

carefully. Covenants spell out very clearly the legal obligations and 
conditions of your loan and any prohibitions that apply. Inquire not 
just about loan relief options but also about whether adjustments 
can be made to your covenants to reflect the changing economic 
landscape. Again, your banker can be a helpful partner in mapping 
a strategy.   

Community Banks Lead the Way
The Independent Community Bankers of America (ICBA) cites 

the Small Business Administration (SBA) data indicating that 
community banks have played an outsized role as providers of 
Paycheck Protection Program (PPP) small-business loans.

The data compiled by the SBA lists the following examples of how 
community banks have led the way to the U.S. economic recovery.

Community banks:
• Were the predominant PPP lenders, serving 57.5 percent of 

all PPP recipients and 48.1 percent of all U.S. small businesses 
with 2.8 million loans.

• Supported underrepresented small businesses, providing 
most loans to minority-owned (72.6 percent), women-owned 
(71.5 percent), and veteran-owned small businesses (63.4 
percent).

• Served communities of all kinds, making PPP loans in 98.2 
percent of low-income or economically distressed counties, 
96.6 percent of rural counties, and 92.4 percent of urban 
counties.

• Had the faster turnaround times among lenders, processing 
PPP loans five to 10 days faster than other PPP lenders.

• Saved jobs in critical areas of the economy, with nearly half 
of the 33.7 million jobs they saved part of the accommodation 
and food services, health care and social assistance, retail 
trade, and manufacturing sectors. 

"The Paycheck Protection Program data clearly demonstrate 
community banking’s leading role in the nation's economic 
response to the COVID-19 pandemic," ICBA President and CEO 
Rebeca Romero Rainey said. "As American consumers and small 
businesses in urban, suburban, and rural communities grapple with 
historic challenges, they can rest assured that their local community 
bank is there for them every step of the way."

Today’s Bank
Interest rates for loans are at all-time lows. This puts pressure 

on the bank’s margins, so it isn’t just your business experiencing 
challenges to its bottom line. Banks are affected as well. This means 
they will be tightening up on lending, so if your business needs a 
loan, those who have remained in close contact with their banker 
stand to benefit.   

Like most other companies, banks have had to adjust the past 
five or six months. Branches now operate with limited staff, and 
the smart ones have provided their customers with the latest secure 
digital channels for increased remote banking transactions.  

The bottom line is that your bank feels your pain. After all, it 
too, is experiencing challenges as it manages the consequences 
of the pandemic.  Both lender and borrower have an interest in 
stabilizing any situation that restricts cash flow and causes financial 
uncertainty. 

Emails are fine and dandy, but there is no substitute for a 
personal phone call or virtual visit.  One day soon, handshakes will 
be back in vogue, and in-person meetings will rule the roost.  The 
pandemic will be a memory, but come rain or shine, staying in 
touch with your banker should always be a priority.  
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In 1774, Friendship Fire Company formed the first volunteer 
firefighting company in Alexandria. Located in Market Alley at the 
corner of King and Royal Streets, the first location was an engine 
shed that housed a small hand pumper. Volunteers would have 
brought buckets and axes, along with other tools to the fire. Until 
1840, citizens were required to supply a bucket per floor of each 
home or commercial building to any nearby conflagration. These 
early hand pumpers were supplied with water from a pump using the 
bucket brigade and water passed down by citizens and firemen alike. 
Peter Wise and William McKnight were founding members.

In 1838, Friendship merged with the Crescent Fire Company, 
keeping their name but gaining more members and their first Engine 
House, a two-storied wooden structure on King and Columbus. 
The Company soon petitioned City Council for their own lot, and 
in 1851, moved this structure to their present site on South Alfred 
Street, Alexandria. The building you see today was built in 1855. 
Originally there would have been two bays or doors, a balcony, and 
steeple above the cupola, which still houses the original 1857 bell. 
Packed dirt would have been seen on the floor, though bricks were 
added in the 1920s. In 1871 the façade was replaced, and two doors 

went to one, the balcony removed, and the steeple taken off at cupola 
height.

Until the 1860s, all fire apparatus were hand-powered and pulled 
by men. No horses were kept here. You will find no stables in the 
back or alley, and as no men were needed to care for the horses, no 
one slept in the building. You will also find no pole on which the 
firefighters slid down. Again, the volunteers would have supplied 
their own buckets and uniforms, but they now had a house to 
store ladders, hooks, torches, lanterns, and at least two to three fire 
apparatus, among other supplies.

As no one slept here (not even George Washington, but we’ll get to 
that), there is a meeting room upstairs. Volunteers were nominated 
and voted in by members of the Company, and once in, you had 
to sign an oath of allegiance that you would be faithful to only this 
Company. There were four other stations in Alexandria by 1827. 
Volunteers paid a $1.00 application fee and .25 per quarter. These 
fees were applied to repairs to the Engine House and equipment, as 
well as the newest apparatus available. Volunteers had to supply two 
buckets to each fire and their own uniform, although this differed 
from Company to Company.

Friendship Fire Company, est. 1774, Alexandria VA  
Bill Kehoe
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During the Civil War, the town was Union occupied for all 
four years. The soldiers took over all five Alexandria firehouses, 
and three of the five fire companies disbanded. While 
Friendship survived through and after the War, the Company 
struggled. In 1866, a City-paid department was formed, but 
as Friendship wanted to keep their name, they chose to stay a 
private entity. This decision led to awkward moments at fires, 
as debates arose as to who should pay for equipment (City v. 
Private), and Friendship returning a Steam Engine within a year 
because they could not pay for it.

Throughout the 1880s up until the 1920s, the Friendship Fire 
Company participated in parades. They made an appearance in 
the annual George Washington Birthday Parade and traveled to 
New York City in 1889 for the Presidential Centennial Parade. 
By the turn of the 20th century, the Company reorganized 
into a philanthropic association that still meets today. It raises 
awareness for the City Fire Department, funds for Fire Science 
Scholarships, and supports the museum’s mission.  

While a few stories surround George Washington and 
Friendship Fire Company, none are true. The myths began in 
the mid-1800s when Friendship Fire Company had ceased 
fighting fires and was looking to gain membership for their 
organization. Fifty-eight years after George Washington’s death, 
Charles McKnight, a member of Friendship, started a rumor 
that our first President assisted in putting out a fire using 
the Friendship pump. (We know he did not.) This story and 
others gained popularity, and by 1954, when the building was 
dedicated as a shrine to George Washington, the stories were 
taken as truth and became part of the Veterans’ legacy.  

Bill Kehoe is Secretary-Treasurer of the 
Friendship Veterans Fire Engine Association. 

The Friendship Firehouse Museum on 
South Alfred Street houses antique fire service 
memorabilia, and it is open to the public on 
weekends. Membership is free to all would-be 
firefighters, and membership instructions can 
be found at www.friendshipfireco.org.
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Chances are, you have seen a Reston Limousine vehicle while 
driving around D.C. We asked Kristina Bouweiri, CEO of this 
Sterling, Virginia-based transportation company, to tell gam|mag 
readers the story behind her company's success.  

By Kristina Bouweiri, CEO
In 1990, my husband, 

William Bouweiri, founded 
Reston Limousine. He 
handled accounting, 
human resources, and fleet 
management. I managed 
sales, marketing, and 
operations. Our office was 
in Reston Town Center. 
The vehicle fleet at the time 
included one bus, one van, 
two limousines, and a sedan

Our first major contract 
was with the Hyatt Reston, 
transporting Mobil Oil 

executives from the hotel to their corporate office in Fairfax. We 
had to name our company Reston Limousine as a condition of 
the contract. The Hyatt arrangement was a godsend because we 
benefited from all the activities in Reston at that time. A few of our 
initial clients included such behemoths as AOL, Network Solutions, 
and Sprint. We were off to the races.

I like to say that we were in the right place at the right time 

because so many great things happened to us. One day a gentleman 
knocked on our office door and asked us if we wanted to bid on 
a government contract. We had no idea what he was telling us. 
Government contract? He said his wife worked across the street at 
the U.S. Geological Survey, and that the agency was going out for bids 
from transportation companies.  The man even expressed an interest 
in working for us as a driver if we won the bid.   

Never having bid on a government contract before, I put my nose 
to the grindstone to submit a winning proposal. Imagine our delight 
when Reston Limousine won the deal on our very first government 
contract! During the next five years, I was batting a thousand, 
winning contracts with the Department of Health and Human 
Services, Internal Revenue Service, Department of Justice, United 
States Attorney’s Office, Department of Veterans Affairs, U.S. Fish 
& Wildlife, and the Department of Interior. We were growing very 
fast and soon faced losing our small business status. If this were to 
happen, we would not be able to bid on government contracts. In our 
industry, 95% of government contracts are small business set-asides.  

We knew it was time to diversify our book of clients, so as not 
to have "all of our eggs in one basket." Reston Limousine gained 
contracts with many apartment buildings and corporate offices to 
shuttle residents to and from the metro. We also started bidding on 
universities, hospitals, and quasi-federal organizations such as Fannie 
Mae, FDIC, and the Federal Reserve Board.

 The limousine side of our business was on fire as well. My 
background was in sales, and early on, I bought lists of brides and 
marketed our wedding services. Within one year, we were doing 50 
weddings a weekend. We only had the two limousines at the time. 
They would handle four weddings each, and the rest I would "farm 
out" to other limousine companies. During the early years of our 
business, we were soon bringing in healthy events revenues per 
weekend. The wedding business was off and running!

  By the year 2000, we grew the business to $5 million in revenue. 
William and I bought 25 acres in Leesburg to build our 
dream home. As a couple, we decided that William 
would stay home with our five children, and I would 

run the business, becoming president and CEO. 
We also bought land in Sterling to build a 

facility for the company and applied for 
an SBA loan. Six months after moving 
into our new home, the tragic events 
on September 11, 2001 happened. 
Business came to a crashing halt. The 
next five years were rough. What 
kept us afloat was the equity in our 

Leesburg home.  
 We lost the SBA loan to build our 

business facility, so I partnered with our 

Reston Limousine - The Story Behind the Success  
Kristina Bouweiri
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homebuilder to construct the Reston Limousine office and vehicle 
fleet complex. In 2005 we moved into our new facility, and the doors 
to credit opened for us again. By 2010, the business had grown to $17 
million, and following our divorce, I bought William's share of the 
company. 2020 was on track to be our best year ever, with $31 million 
in sales.  Then the COVID-19 struck. Like so many other businesses 
across the country, the pandemic negatively impacted our bottom 
line. I can honestly say the epidemic and the corresponding national 
shutdown of our economy is challenging for even the most seasoned 
entrepreneur!

 Early on, I realized that 85% of clients ordering our vehicles 
were women, often an administrative or executive assistant, human 
resource manager, or an office manager. At home, women are often 
the event planners for families. One of my missions in life has been 
to encourage and inspire other women in business to be successful. 
It only seemed natural for me to attend women's networking events, 
and in 2008 I founded a monthly networking lunch for women called 
Sterling Women. That same year I was a co-founder of the Northern 
Virginia Business Women's Conference. 

  In addition to the monthly networking lunches, Sterling Women 
hosts two fundraisers each year. One is called Wine, Cheese, and 
Chocolate, and the other is called Partini. Over the past 11 years, 
Integrus Holdings and Reston Limousine have partnered to raise 

over $800,000 for charities in Loudoun County. Integrus Holdings, 
formerly known as Fortessa and Sterling Restaurant Supply, opened 
its One Loudoun showroom and outlet store for elegant fundraising 
events. Sterling Women also recently started a Giving Circle that 
raised $10,000 for Loudoun Hunger Relief. 

 Today, 70% of Reston Limousine's business is corporate, with 
buses being the primary vehicle. The company still has all the other 
traditional vehicles that a limousine company has, but our niche is 
with shuttle buses. Six universities contract with us to shuttle their 
students between campuses and the metro. Due to the pandemic, our 
shuttle business is down about 50%, compared to a 90% decline in 
our traditional limousine business. I am so grateful that my shuttle 
bus business is considered essential, and we make enough to keep the 
doors open!

 COVID-19 has turned our attention to increasing safety 
protocols, including sanitizing our vehicles daily instead of the pre-
pandemic regimen of once each week. We have also installed plastic 
shields between the driver and the passengers. Some customers have 
asked us to put plastic guards in between each row of bus seats, and 
of course, we accommodate these requests. We strictly follow all 
guidelines recommended by the Centers for Disease Control.  

Our industry is not likely to fully recover until there is a vaccine 
available, and group travel, conventions, and field trips resume. We 
are hoping the government will come up with additional grants, 
loans, and programs to support our industry and business in general. 
In the meantime, Reston Limousine is grateful to our loyal customers 
and employees. They continue to work with us throughout these 
troubling times.  



Dulles Golf Center is a total family recreational 
facility with a fun activity for everyone!
• Premium Golf Range featuring Power Tee
     (an automatic teeing system)
• 18-Hole Miniature Golf at Lighthouse Pointe
• Batting Cages – Baseball and Softball
• Gemstone Panning
• Beach Volleyball
• Chuck Will Golf Academy (camps and private instruction)

www.DullesGolf.com
703-404-8800

(1 Block from Atlantic Blvd & Severn Way located behind Sam’s 
Club and Super Walmart. 2 Blocks from Dulles Town Center)

The Perfect Place for Your Company or Group Picnic,
Team Building Event, Graduation Party or Fundraiser!
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Did you know that
85% of American 

women are wearing
the wrong bra size?

Are you always, “adjusting,” your bra?

Do you fi nd that it never feels comfortable?

Want to look higher and slimmer?

Trousseau specializes in expert bra fi tting. 
With over 160 sizes in stock. 

Need a T-shirt bra, sport bra, something 
strapless, backless or just really pretty?

Come in for a bra fi tting today
and change your life! 

Voted Best Lingerie Store
in the Washington DC Area!

Advertise in 
gam|mag
today! 
Reach prospects for less than 
.15 cents per prospect! Email 
advertising@gam-mag.com, 
or call 571.375.7200. 

If you want to promote 
your  product and services 
to businesses, nonprofi ts, 
trade associations, and 
government contractors, 
gam|mag is the place to be.
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The Loudoun County Chamber of Commerce
Tony Howard, CCE, IOM 
President & CEO

As president of the largest chamber of commerce 
in Northern Virginia based on membership, I am 
often asked: "What does a Chamber do?"  

 For 21 years as a chamber executive, the last 14 
as president of the Loudoun Chamber, my answer 
was always the same. "We help businesses grow, 
we advocate for smart economic policies, and 
we support our community by supporting local 
nonprofits and our own Foundation."

 Now, thanks to the COVID-19 pandemic, I must 
update my script.

 Though the Loudoun Chamber is more 
community-minded than most chambers of 
commerce, our primary focus is on our member 
businesses and nonprofits.  

During the local business and community leaders on the 
Chamber's Board of Directors understood this was a time to 
focus on Loudoun's economic and physical health and less on our 
organization's own needs.

 That attitude has guided our efforts since the start of this crisis. 
Here are a few of the areas the Loudoun Chamber has pivoted in the 
past few months to support our whole community:

 Free, virtual networking and educational events
Back in mid-March, with almost no warning, all our live events, 

and workshops were shut down in response to Governor Northam's 
"stay at home" order. Rather than panic, we immediately shifted 
all networking and education programs online and made that 
content entirely free and available to all, regardless of their Chamber 
membership.

Chambers of Commerce  

(Continued on page 26)

Chambers of Commerce are essential to the economic growth of 
our communities and the professional development of individuals.  
COVID-19 has forced chambers to reposition themselves by creating 
a more substantial online presence.  A robust virtual platform 
provides members the opportunity to continue to network, promote 
their businesses, improve communication with other members, find 
a job, hire an employee, and keep up to date through webinars.  

In today's pandemic and economic uncertainties, businesses focus 
on survival. We asked the CEOs of four chambers of commerce to 
address how their organizations are creating value to their members 
in these challenging times – the Loudoun Chamber, Northern 
Virginia Chamber, DC Chamber, and the Greater Washington 
Hispanic Chamber.     
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 Trusted business recovery and health information
Next, the Chamber staff developed a response strategy to provide 

much-needed information and resources for Loudoun's businesses, 
as they adjusted to the negative impact of COVID-19. 

We sifted through tons of federal, state, and local business data 
on recovery and loans programs, preventing the spread of the 
coronavirus, and unemployment assistance programs for laid-off 
workers. We compiled this information in an easy to access format 
and have been updating this information daily, as new information 
becomes available.

 Tourism & Hospitality Relief Fund
We then decided to focus our efforts, and our money, on assisting 

Loudoun's unemployed hospitality and tourism industry workers 
and their employers.

For those hospitality and tourism industry employees who lost 
their jobs because their restaurants, hotels, and wineries closed, the 
Loudoun Chamber donated $5,000. It helped raise $5,000 more for 
Visit Loudoun's "Tourism & Hospitality Relief Fund." That Fund has 
raised nearly $35,000 to help hospitality employees pay their rent 
during the darkest days of this crisis

 

Feed Loudoun's Healthcare Workers
Then we launched the "Feed Loudoun's Healthcare Workers" 

campaign. Since late April, this campaign has raised more than 

$21,000 in cash and donated meals to feed the doctors, nurses, 
and other employees at Inova Loudoun Hospital and StoneSprings 
Hospital Center.

These meals came from 13 Loudoun restaurants and Chamber 
members, providing much-needed revenue, as most eateries have 
seen sale decline by 80%-90% during this pandemic.

 

Advocating for our business community
Throughout this crisis, the Loudoun Chamber has been lobbying 

your federal, state, and local government officials to protect and 
support our businesses in crisis. The chamber successfully lobbied 
for Loudoun's Business Interruption Fund to provide grants for our 
hardest hot small businesses, farms, and nonprofits.

 The Loudoun Chamber rallied Virginia's other chambers to fight 
for federal small business recovery programs, like the Paycheck 
Protection Program and Economic Injury Disaster Loan effort. 
We also secured temporary relief from Loudoun County's signage, 
parking, and outdoor seating limits for our small businesses.  

 

Loudoun: Open For Business Tool Kit
Using resources from the Centers for Disease Control, OSHA, 

the U.S. Chamber of Commerce, and legal experts, the Loudoun 
Chamber created the "Loudoun: Open For Business" tool kit on 
May 5th.

 This robust kit provided every Loudoun business a guide to 
protect their workplace, their employees, and their customers, once 

Chambers of Commerce (Continued from page 25)
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they reopened and expanded operations after COVID-19 restrictions 
were lifted. The chamber also used the information in this valuable 
toolkit for its reopening strategy to welcome staff, members, and 
other visitors back to our office space. 

 

Take Loudoun Home:
In partnership with Loudoun Economic Development and Visit 

Loudoun, we launched a renewed "Take Loudoun Home" campaign 
to connect local businesses and farmers with area consumers and 
visitors. There is even a marketplace function that allows customers 
to buy directly from local wineries, breweries, shops, and farms. 
#TakeLoudounHome!

 

Loudoun Is Ready
Finally, we launched the "Loudoun Is Ready" campaign, another 

partnership with Loudoun Economic Development and Visit 
Loudoun. This joint venture served to boost consumer confidence 
as customers returned to restaurants, shops, wineries, breweries, and 
other Loudoun establishments.

 The key to this campaign is the "Loudoun Is Ready" pledge, a 
promise made by more than 750 local businesses to welcome back 
their customers, employees, and guests safely. Companies that took 
the oath received "Loudoun Is Ready" logos for their web site, social 
media platforms, and various print materials. We also provided 
window signs, banners, campaign buttons, and social distance floor 
markers to promote the campaign.

 In the past few months, I have never been prouder of the 
businesses, community leaders, and staff with whom I have the 
privilege to work. Many of them told me that this community would 
make it through this crisis if we worked together and supported those 
who needed us the most.

 They were, and remain, absolutely correct. #StongerTogether 
#LoudounPossible.

 
Tony Howard is president & CEO of the Loudoun 

County Chamber of Commerce. For more information, visit 
loudounchamber.com, or call 703-777-2176

Northern Virginia Chamber of Commerce
Julie Coons 
President & CEO

The member companies of the Northern Virginia Chamber of 
Commerce are responsible for over 500,000 people on payroll.  It is 
the largest chamber based on revenue. 

In my tenure with the Northern Virginia Chamber of Commerce, 
I have come to value the connections an organization such as 
ours brings to our community. We provide relationships between 
individuals, of course, but also help members develop strong links 
with business resources while giving direct access to government 
officials. It is these connections that have allowed us to grow into 
the Washington, DC Metropolitan Region’s dominant Chamber of 
Commerce. 

We say that our Chamber is The Voice of Business in Northern 
Virginia™. These are not merely words we use in marketing! We fully 
embrace that voice as both an organizational mission and day-to-day 
activity driver. It is a responsibility each member of my staff shoulders 
with pride. 

(Continued on page 28)
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The Northern Virginia Chamber of Commerce has a long history 
within our region; we are celebrating our 95th anniversary in 2020! 
Over time we have become the place where our region's leaders come 
together to build community and business. That has been particularly 
true during 2020's pandemic. The world may have changed, yet we 
have found ourselves no less active and diligent in working on our 
members' behalf. We are continuously seeking out new ways and 
resources that will help our members and their businesses during this 
challenging year. 

 Our members rely on us to be their full-time advocates at the 
local, state, and federal levels. We have dedicated staff who advocate 
year-round for policies and laws that ensure our community can 
grow. They ensure our Chamber members have a direct and open 
communication line with representatives while staying abreast of 
changes and opportunities impacting Northern Virginia businesses. 

Each year we maintain a full-time representative in Richmond during 
its legislative sessions.

From our 1925 start in Fairfax, the Northern Virginia Chamber 
has branched out to include a broad business membership. Today we 
are proud to be a diverse representation of our community in terms 
of business, education, community organizations, philanthropy, and 
culture. Our members come together to create a better community to 
work, raise families, educate all, build a more connected and socially 
responsible place to live. 

The COVID-19 pandemic necessitated an emergency effort to help 
keep our region's businesses in business. Our Chamber founded the 
Back to Work Leadership Task Force that brings together Northern 
Virginia education, economic development, workforce boards, and 
business to advocate for policies that put people back to work. We 
understand that if people are back at work, business is back at work, 
and we all benefit from this community strength. This Task Force is 
leading the way in developing straightforward, easy-to-use, and adopt 
guidelines for small and medium-sized businesses as they begin to 
return to their offices.

 Our first 95 years have seen a dramatic—and positive—evolution 
in our Chamber's work and membership. One thing has remained 
the same: we are here to help our members. It is through our 
connection with them and their businesses that we have helped drive 
Northern Virginia into one of the strongest markets in the country. 

 Julie Coons is president & CEO of the Northern Virginia Chamber 
of Commerce.  For more information, visit novachamber.org, or call 
703-749-0400.
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DC Chamber of Commerce 
Angela Franco 
Interim President & CEO

Once, many years ago, I said to myself that one day I would run 
a chamber of commerce. Little did I know what life had in store for 
me. Years later, with years of business experience, I now have the 
opportunity to lead the DC Chamber of Commerce, one of the most 
distinguished chambers of commerce in the United States. What a 
privilege, a blessing, and a responsibility.

To share the profound value and appreciation I have of the role 
that chambers of commerce play in the economic cycle, I would like 
to take the liberty to share a personal story. I grew up in a highly 
educated family in the South American country of Colombia. My 
professional background was in banking and insurance, and in 2000, 
with high confidence and determination, I moved to the United 
States.   

Armed with my education and financial experience, I arrived in 
the United States, not entirely sure what my next step should be, 
and what to expect in my newly adopted country. The job I had left 

behind was the National Director of Special Businesses for one of the 
most significant private pension funds in Columbia. 

Shortly after settling in Fairfax, Virginia, I accepted an intern 
position at the Washington, DC-based United States Hispanic 
Chamber of Commerce Foundation. I went from having a significant 
job in Colombia to an intern position in the United States. As far as I 
was concerned, it was an excellent opportunity to begin my new life 
here in the United States.

My intern position required attendance at what would become the 
first of many Hispanic business conventions. Early in my internship, 
on the last day of a conference, I met Juan Albert, then president 
of the Ibero American Chamber of Commerce, now the Greater 
Washington Hispanic Chamber of Commerce. He quickly offered to 
help me get established. "Anything you need, please call me," he said. 
I took him up on his offer. One call is all it took. He connected me 
with someone he knew in banking, and I was soon hired as a business 
banker with BB&T. This one act of kindness has led to the incredible 
life I now enjoy in the USA.

Ironically, my book of business at BB&T included the DC 
Chamber of Commerce. The Chamber was going through some 

challenges and transitions. In 2002, Barbara 
Lang was the Chamber's president. Barbara was 
a power player and a role model for me. I was 
fascinated by the way she led the organization 
and dealt with people. Her leadership steered 
the Chamber through its challenges, and her 
principled management style became the 
benchmark to which I aspired.  

Through my involvement in chambers of 
commerce, I concluded the unique role chambers 
of play in the business community. I want to 
share what I believe is the role of a chamber of 
commerce, understanding that values, selfless 
interest and concern for the wellbeing of the 
community should always be at the forefront:

1. Representation: Chambers of 
commerce represent and advocate for 
ALL businesses. We serve the interests 
of the businesses, their owners, and their 
goals. A chamber makes available the 
necessary resources to support business 
owners and what they have worked so 
hard to accomplish. 

2. Membership: A critical role of a 
chamber is to provide the value and 
support that will help their members 
grow, prosper and find new markets.

3. Workforce development: Businesses 
are the largest source of employment. 
Chambers provide powerful influence 
for their members; with elected officials, 
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government entities, corporations, non-profits, international 
organizations, and other businesses that are able to hire and 
train great talent. 

4. Education: Educating small businesses on opportunities for 
growth, including local, federal, and corporate certification 
and international opportunities.

5. Convener and unifier: Chambers bring together members 
of the business community for various meetings and events 
that increase networking opportunities, provide valuable 
information, and determine advocacy efforts. The separate 
companies, through their membership in the Chamber, 
become one union, one voice. A chamber works with ALL 
spheres of influence and using today's technology, can be 
even more useful for its members. 

Some strategic steps to having a successful organization are:
1. Connect with past Chamber leadership: It is essential to 

understand the past to project the future. Past leaders provide 
crucial input that leads to better planning.

2. Government: Even if we are not in agreement, working 
closely with the government is vital. Having conversations 
with policymakers around issues is essential to receiving 
valuable advice and information.

3. Community: Often, we separate business and society, but we 

are all part of the same community, and working together  
improves it for all.

4. Build trust: As a leader, building trust with your board of 
directors, government, elected officials, staff, members, and 
sponsors is vital in moving the organization forward.

During these difficult times, we are all reinventing the way we do 
business, how we connect with people, and how we give back to our 
communities. The pandemic caused by COVID-19 strikes at the 
heart of the business community. The DC Chamber of Commerce 
has remained on the frontline of support for its members during 
these challenging times, and it will continue to do so. We are all in 
this together, and together we all will reach our goals.  

Angela Franco is an international business leader, coach, trainer, 
and speaker. She has held numerous positions in government, 
corporations, and non-profits. Originally from Colombia, Angela 
serves on several boards as a director, and has received many 
prestigious honors for her accomplishments.  For more information or 
to contact her, visit www.dcchamber.org

Greater Washington Hispanic Chamber of Commerce
Nicole Quirog 
President & CEO

The idea for Hispanic Heritage Month, celebrated throughout 
the latter half of September and the first half of October was begun 
to promote the history and contributions of Hispanic-Americans, 
specifically, those whose ancestors came from Spain, Mexico, the 
Caribbean, and Central and South America.

As a Hispanic American myself, I am proud to be a part of 
such a rich culture filled with passion, traditions, art, music, 
food, spirituality, a deep sense of family, and an extraordinarily 
strong entrepreneurial spirit. And while this year has proven to be 
remarkably difficult for Hispanics, I am confident that, because of our 
tenacity and perseverance, we will not only overcome the obstacles 
we are facing because of COVID-19…we will come out stronger. 
There will be so much more to celebrate.

 I was born in Washington, DC, to South American parents, 
and Hispanic Heritage Month was a favorite time for me. I 
remember my mother teaching me to dance salsa in the kitchen the 
September before I turned four. By five, I was teaching my friends 
in kindergarten how to speak Spanish. By six, I was accompanying 
my mother to her office, which incidentally, was at the Greater 
Washington Hispanic Chamber of Commerce (GWHCC). You see, 
my mother, in collaboration with a group of small business owners, 

founded the Chamber in 1976 with the mission of assisting the 
Hispanic small businesses that were underrepresented in the affairs of 
the Washington, DC business community.  

It is quite incredible how things turned out, as I am now 
completing my third year as president & CEO of GWHCC. 

I believe that Hispanic Heritage Month is a perfect and meaningful 
time to celebrate the Hispanic small businesses located in our region 
and offer any possible support to help them through these times. 

Based on a March 2020 study conducted alongside American 
University's Center on Latin and Latino American Studies:

• Nearly one million Latinos live in the Washington DC 
Metropolitan region.

• There are just under 70,000 Latino-owned businesses in our 
area, representing 12% of the overall regional economy.

• Sixty-six percent of local consumers doing business with 
Latino businesses are non-Latinos, a fact showing the critical 
importance of Latino small businesses to our region's general 
recovery. Latino companies filter back tremendous revenues into 
local communities and employ an immense number of people.

• Before Covid-19, Latino entrepreneurs opened businesses at 
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a faster rate than any other ethnic group across the nation.
• If Latinos were an independent country, they would be the 

8th largest GDP globally, accounting for $2.3 trillion in 
purchasing power.

Latino businesses, and indeed the Latino community at large, have 
been and will continue to be an ever-growing part of our national 
economic security. The Greater Washington Hispanic Chamber of 
Commerce is committed to providing its members with direction, 
resources, and support to help them succeed.  

At the beginning of the pandemic, the Chamber converted 
to an online platform, moving its training webinars, workshops, 
business counseling sessions, and one-on-one technical assistance 
programs to virtual space. The Chamber also established a hotline for 
members and non-members seeking sources of relief funding. Often, 

culturally-sensitive information was needed by those who called, 
exposing the benefits our Chamber provides to ethnic businesses.  

Another initiative we formed was to partner with other local 
Hispanic chambers to serve the needs of the nearly 70,000 Latino 
businesses in the Washington, DC region. Instrumental in this effort 
were the Virginia Hispanic Chamber, the Northern Virginia Hispanic 
Chamber, and the Maryland Hispanic Chamber of Commerce. 

We are continuing to walk alongside small businesses, taking 
the necessary time to engage community leaders, corporations, 
policymakers, and others who can assist with funding moving 
forward.  

 The reality is that without Latino small businesses, our region 
and our nation will be hard-pressed to reach the level of economic 
prosperity that we were enjoying at the top of 2020.

 And so, I believe we should all take a moment and genuinely 
celebrate Hispanic Heritage month together. Order take-out from 
your favorite Salvadoran restaurant, hire a Hispanic landscaping 
business to spruce up your yard, hire a Hispanic company to provide 
you with personal protection equipment (PPE) supplies. In other 
words, shop local. Shop Latino.  

While the pandemic may not allow us to enjoy the festivals and 
fiestas we usually have attended in years past, supporting Hispanic 
small businesses will ensure well-deserved recognition for the many 
contributions they have made to our communities.  

Enjoy a safe, healthy, and happy Hispanic Heritage month, mis 
amigos! 

Nicole Quiroga is president & CEO of the Greater Washington 
Hispanic Chamber of Commerce.  For more information, visit gwhcc.org.
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Twitter Hack Highlights Underground Trade In Handles
Jack Dorsey 
Co-founder & CEO, Twitter

In mid-July, hackers rocked the internet by taking over 
accounts of high-profile Twitter figures and using the 
accounts for a bitcoin scam, among other things.

Suddenly one afternoon, the Twitter accounts of Joe Biden, 
Jeff Bezos, Barak Obama, Elon Musk, Michael Bloomberg, 
and Warren Buffet all announced that they were going to 
double any bitcoin donations sent to them. 

More than 383 people sent bitcoin, snagging more than 
$100,000 for the hackers. But the hack has also shed light 
on illegal underground commerce of stealing, buying, and 
selling short-character Twitter account names. 

 According to Krebs on Security, these short handles are 
called OG (Original Gangster) accounts, and owning one 
means status in underground communities. Certain Twitter 
handles can be worth thousands of dollars.

The Twitter handles are stolen by taking control of the 
account, changing the email address, then contacting a go-
between who resells the handle.

 Among the activities of these underground communities is 
SIM swapping. Swapping SIMS is a simple, legal act. When 
you get a new phone, you swap SIMS via your telephone 
company to make your old number work on the new phone. 
But it can also be done illegally by fraud, bribery, hacking, or 

relentless attacks on telecom employees. The hacks are often 
done for theft purposes, using a hijacked phone to access 
bank accounts or bitcoin, for example. According to The New 
York Times and Krebs, known SIM swappers may well have 
been involved in the Twitter attack.

 But, what if the hackers used the Twitter accounts of Joe 
Biden or Barack Obama for transmitting disinformation, 
instead of asking for bitcoin?

Suppose they tweeted from Biden's account that he was 
out of the election? Similar things have happened before. 
In 2013, the Syrian Electronic Army hacked the Twitter 
account of The Associated Press. They issued a false news 
bulletin that an explosion at the White House had injured 
then-President Obama. It was taken down, but not before 
the stock market plunged.

 According to The New York Times, federal law enforcement 
continues to be troubled about the immense amount of data 
traveling through unsecure apps.

If you ever wondered what difference it makes if your kids 
post 10-second videos on the Chinese app TikTok, this is 
one reason. The unsecure app run by enemies could expose 
your passwords or other private information.
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iOS 14 Privacy Method 
Worries Advertisers

Apple's latest privacy move has been characterized as an 
assault on advertising agencies since users will be directly 
asked if ads can track them across websites and other apps.

Users will be asked if they mind being tracked by websites 
and apps (like Facebook) and told (in small print) that, if 
they agree, the data will be used to deliver personalized ads. 
So, if you agree, when you search for a bathrobe, you would 
continue to see ads for bathrobes on Facebook or other 
websites.

According to Tech Crunch, this will inevitably reduce the 
amount of data that is collected, which would preserve user 
privacy. Websites would be able to track activities but not 
attach those activities to a single person. The update will not 
block Google Analytics, according to Search Engine Journal.

Right now, ads can track the sites you visit and build a 
profile on you, even if you don't click on an ad. With the 
profile, they know what you buy every day and share that 
information with other sites without your permission.

Now, starting with the iOS update in September 2020, if 
you use an iPhone, you would have to give permission for 
tracking.

Android users have been able to see app permissions 
for years on the Google Play app store, according to Tech 
Crunch.
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Millennial Speak
Jenn Womack

Some readers may remember the article that appeared in 
our June issue, which revealed truths about "Teen-Slang." 
Well, it appears that teens aren't the only ones to have come 
up with a language of their own.  You guessed it. Millennials 
have too, and if you want to learn how to speak their lingo 
and connect with them at their level, keep reading.  You 
see, while some words and phrases do indeed cross over 
from teen slang to millennial speak (or more likely vice-
versa), we've listed fifty of the most commonly used terms 
and expressions that have come into play since the new 
millennium.  

But first, "Who are millennials?"  Here's a visual that 
displays the recent generations and their approximate age 
ranges.  Millennials, also known as Generation Y or Gen 
Y for short, are those in the generation that falls between 
Generation Z and Generation X, and their typical age range 
is 26-40. 

Ready for "Millennial Speak?"  If you said, "Oh no, not 
really!" you're likely a bit #salty, but that's okay.  In the mind 
of this crossover, Boomer/Gen X'er, that kind of thinking 
also makes you #on fleek (wink, wink )!

Millennial-Speak
Adulting – All the mundane things that you do that make 
you an adult (working, doing laundry, paying your own way, 
cooking, etc.)

Bae – Before anyone else (a term of endearment for a 
significant other)

Basic – A term used when someone's opinions, personality, 
or physical attributes are particularly standard

Because duh – When added to the end of a cool statement 
or awesome experience, this means you don't have to explain 
why it's cool or awesome. 

Bounce – To leave a place hastily, as in "Gotta bounce"

Break the internet - When you post something online, and 
it takes the internet by storm, goes global, and becomes an 
instant sensation 

Bye Felicia – When someone is leaving, and you honestly 
couldn't care less, you say, "Bye, Felicia." 

Cancel – Nope, not going to happen

Can't even – When you can't cope with the world around 
you

Clap back – To get back at someone who left you high and 
dry (They "clapped" you, making you want to "clap [them] 
back.")

Dead – Seeing something that is so awesome, it slays you 
(figuratively)

Extra – When you think someone is just "too much," they 
are "extra."

Feels – High-level or intense feelings 

Fire – Hot/sexy

Firing shot – When a person "fires shot," they are saying 
something negative about another, like a word bullet. 

FOH - Get the "F outta here."

FOMO – Fear of missing out

Goals / Goals AF – Things a person wants to achieve 
or possess. A desire for either an inanimate object or a 
stunning person. When the AF (as _uck) is added, it merely 
emphasizes the goal.

Millennial
Gen Y

Aged 26-40

Build�
Aged 75+

B�m�
Aged 56-74

Gen X
Aged 41-55

Gen Z
Aged 8-25
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Glo'd up – A person who has suddenly become more 
attractive and mature

Humblebrag – When you want to brag about something 
but don't want to seem that you are bragging. Example: 
"Counting my slot machine winnings was so tiresome." 

Hunty – Being called "hunty" means someone is on to your 
nonsense.

It's lit – It's cool or awesome.

JOMO – Joy of missing out

LB/FB – Short for "like back" or "follow back." Typically used 
with social media - someone liked or followed you, and you 
returned the favor.

Lit – Exciting, high-energy, or amazing

'Merica/’Merican – An emphasized use of the word 
America or an American who is an over the top patriot.

Milk – Needing milk refers to a person who needs self-
improvement.

Netflix ‘n Chill – a front for inviting someone over to make 
out (or possibly more)

On Fleek – Another way to say on point; flawless styling or 
grooming. Looking good.

Pics or it didn't happen – Not believing anyone on the 
internet unless they post photos (evidence of truth)

Quiche – Sexy but used as a juxtaposition. It's like saying, 
"He's as sexy as a kitten." Definitely one of the weirdest 
words we came across.

RT – Short for a retweet (as used on Twitter)

Ratchet – Someone whose life has quite literally fallen apart.

Roast – To insult your friends 

Said no one ever – A sarcastic jibe at the end of a positive 
statement that negates the statement entirely

Salty – To be annoyed, upset, or bitter, usually about 
something minor; a bad mood or being grumpy

Side hustle – A job or talent performed in your spare time, 
outside of your regular job, to earn extra income.

Sip tea; Sippin' tea – Minding your own business 

Slay – to go above and beyond in completing any task

Sorry, not sorry – Expresses exactly how un-remorseful you 
really are about something

Spilling tea – Gossiping 

Swerve – Get lost, you're not welcome, leave us alone.

Sus - Suspect, not to be trusted

The struggle is real – A sarcastic way of letting you know 
that something you're taking very seriously is not nearly as 
bad as you're making it out to be (You're blowing it out of 
proportion.)  

Thirsty – Being desperate for something

Trolls – Mean-spirited people who are nasty to strangers 
online

Turn Up, Turnt Up, or Turned Up – An expression used to 
say they are having fun where they are

Woke – A high level of awakening, being hyper-alert

Xennials – The name people aged 37-43 call themselves who 
don't mirror the ideals of GenXer's or Millennials 

Yasss – Strong agreement to something or to hype someone 
up

 Unlike the slang used by teens, the terms and expressions 
used by millennials don't require monitoring. After all, 
Millennials are all grown up, or in their own vernacular, 
#adulting. 

So, whether you find millennial-speak amusing, comical, 
or quirky, there's one thing for sure, they've done a great job 
of orchestrating words and phrases to make them uniquely 
their own. Too bad for them that the internet couldn't keep 
their secret!
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