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Click
to
Call!
Website Buttons
Bring Sales

One big health products company spent millions annually
for online marketing, but the results weren’t great. Less
than 3 percent of those who clicked on the online ads
went on to place an order.
They discovered that the percentage went up considerably
if the prospective customer spoke with a person who
could explain a product and how it was used. Those
calls resulted in 20 percent of clients placing an order.
The company signed up with Marchex, an organization
selling mobile advertisements that automatically connects
smartphones to a call center. With this program, and
others like it, cellphone customers can instantly go from
an online search engine ad to a human being.
With the human connection, browsing customers turn into
paying customers who order more in the future. Google
also has an ad program for cellphones. The click-to-call
program evolved from a stepchild project into a major
initiative. An estimated 500,000 customers now use it, say
technology experts at Bloomberg Businessweek.
When a smartphone user visits a website with advertising,
or searches Google, the ad or website can include a
phone number. When the user clicks the number, their
phone dials the seller. Marchex and Google only charge
advertisers for calls that are of a certain length, filtering
out telemarketers and wrong numbers.
Some companies are increasing their number of such
ads, but the plan doesn’t work out for everyone. Other
companies didn’t like it and quit. Both Google and
Marchex sell similar ads for desktop PCs, but customers
have to pick up the phone and dial instead of clicking. The
companies are working on a way to route PC-based calls
so callers speak directly through their computers.
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The

CDC
&
Zombies
Marketing that Worked
In May, The Centers for Disease Control and Prevention
posted its controversial Zombie Preparedness blog. It was a
tremendous success. In response to its popularity, the health
and response team has produced an appropriately gruesome
online graphic novel that tells the story of a couple struggling to
survive a zombie pandemic.
It has already been a hit at ComicCon, a gathering of fans and
creators of comic books, graphic novels, and games. Printed
copies went like hot cakes. Earlier, specialists at CDC were
writing their annual preparedness blog urging Americans to get
ready for disasters by putting together supplies such as water,
food, flashlights, extra medications, and first aid materials.
The blog seemed dull, and they feared it would not be read by
many people. Then they discovered that Zombies were a hot
topic. So they wrote and posted a “Social Media: Preparedness
101: Zombie Apocalypse” blog, a fake discussion on how to
prepare for a zombie attack and what to do if one occurred. It
led readers through steps necessary to create an emergency
kit for their families. After that, they turned it into a graphic
novel. They tweeted about it and wrote it
up on Facebook, and the page got more
than 3 million worldwide viewers and 500
comments.
The graphic novel is now entertainment
for a worthy cause. Scan the QR code on
this page to see the “novel.”

http://www.cdc.gov/phpr/documents/11_225700_A_Zombie_Final.pdf
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‘Tis
The
Season
Many Dream of a New Job for the New Year
Recently I attended an Employer Advisory Board
for a proprietary university that specializes
in technology related majors to include
Business and Accounting majors that
heavily rely on savvy technology
skills in today’s market place. The
Advisory Board is comprised of
a who’s who in local businesses
with most participants being those
that are intimately involved in the
screening and hiring process.
After a round table discussion about
the current curriculum and the
dilemma faced by the college with
lower than average enrollment
numbers in the Accounting major,
the group was asked what we
thought the problem was. I spoke
up and added that it was a matter
of marketing and branding. The
general public has known the
college—now accredited as a
University— as the go-to fast
track IT college, not so much as
a place where one goes when
considering an Accounting degree.
It’s an image issue.

SOFT SKILLS are defined as the
totality of personality traits,
social graces, communication,
language, personal habits,
friendliness, and optimism that
characterize relationships with
other people.
SOFT SKILLS are personal
attributes that enhance an
individual’s interactions,
job performance and career
prospects.
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This led to our ending conversation about
personal branding and marketing, especially
as it pertained to the “total package.” It’s
not enough to have a niche specific degree
or specialized training when looking for
employment. The “total package” includes what
I call “soft skills” and that oh-so- important
professional first impression. If this had been a
cocktail party, this topic would have been the
icebreaker. The one topic everyone concurred
was important was that of preparedness
with one’s personal grooming and attention
to details in wardrobe, body language, eye
contact, handshakes, truthful resumes, solid
communication and conversation skills. The
major take away was all of the preparedness
in the world as far as educational training and
even experience does not outweigh in most

instances the value and need for a well-rounded
individual with solid social graces and business
acumen.

The “total

We had a few laughs
package”
as we each cited our
personal pet peeves
includes what I
when interviewing…
none of which
call “soft skills”
had anything to
and that ohdo with a lack of
core skills in their
so- important
field of expertise.
professional
Interestingly, the
trend of recent years
first impression.
for both male and
females to tattoo
themselves in highly visible areas was a topic
that none of the employers favored, especially if
this were going to be their employee and/or an
employee in a position of high visibility—unless
they were able to wear clothing that would
hide the tattoos, at least while they were at
work. We even touched on having respect for
a person’s individuality; but we acknowledged
the reality of the “real world” when it comes
to certain acceptable business standards
regardless of the times and trends. This perhaps
may ultimately be the hardest challenge for
many people who are looking for employment
or those hoping of reinventing themselves as a
career changer.
Much the same as the University struggles with
image and branding issues for those non-high
tech degree programs, people also struggle
with personal branding and image issues that
can be the difference between being gainfully
employed or at a minimum, a hindrance
in achieving their career goals if not more
self-aware. Soft skills rank right up there with
training and experience, and in some instances
they rank higher.
Katie Keene is a Senior Recruiter with Marathon
Consulting, a regional IT Consultancy in the Hampton
Roads area. She has 20+ years of experience in
Recruiting and Human Resources with a degree in
Human Services Counseling.
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Speaking of Safety
Home Heating Safety With Woodstoves And Gas Logs
The United States Fire Administration (a division of FEMA) reports that
one in three American homes use fireplaces, wood stoves or gas logs as
their primary heat source.

•

Many users are not aware of the dangers involved in heating with wood
and other fuels. Each year, heating fires account for 36 percent of home
fires in rural areas. Most of these fires were caused by creosote buildup
in chimneys and stovepipes. Whether you live in the country or in the city,
creosote can cause a fire. Whether you use your fireplace or gas log as a
main heating source, or just to make a winter’s evening cozy. Have your
chimney inspected every year.

•

Woodstoves
As energy prices rise, more homeowners who have access to wood, or
don’t mind chopping it, are installing woodstoves. In some areas, buying
wood by the cord is less expensive than heating with oil or gas.
Always buy an EPA-certified woodstove and have it properly installed.
• Burn only dry, seasoned wood and store it outdoors, stacked off the
ground and with the top covered.

•

•

Start fires with newspaper or dry kindling, never with a liquid starter
of any kind.
Burn hot fires. Regularly remove ashes into a metal container and
store it outside.
Never burn anything but uncoated, untreated wood, no particle
board, wood with glue, or moldy wood.
Install and maintain a carbon monoxide detector.

Gas logs
Gas fireplaces require routine maintenance and service by a factory
trained professional, who will adjust the millivolt output, clean the
embers and fan, and check your carbon monoxide detector. Unvented
logs are always equipped with an Oxygen Depletion Sensor, which is
designed to turn off the gas before carbon monoxide reaches a danger
level in the room. They generate a lot of heat so keep combustibles well
away from them.
Always turn off the gas log before going to sleep.

“Stop the Texts. Stop the Wrecks.”
State attorneys general and the Ad Council are
launching a campaign aimed at drivers 16-24
years old. They say: When you text and drive,
you’re not multitasking; you’re driving blind.

In spite of efforts by The National Highway
Traffic Safety Administration (NHTSA), there
is new proof that warnings against distracted
driving aren’t being heeded.
The groups say it’s all very good to enact laws
and try to enforce them, but what it really takes
is a change in attitude and change of the culture
in which people operate. They want to drive
home the message that when you text and
drive, you’re putting yourself and people around
you in danger.
The new multimedia campaign is created pro
bono by the New York advertising agency, The
Concept Farm. It’s message: “Stop the Texts.
Stop the Wrecks.”

The Ad Council hopes to reach 8 million people
with its message. They hope to affect the kind
of cultural change that helped reduce drunken
driving and smoking. Transportation Secretary
Ray La- Hood recognizes that mobile devices
have become a central part of the way people
of all ages communicate. When it comes to
staying safe behind the wheel, parents have a
critical role to play in setting a good example.
The NHTSA’s success with national efforts such
as the “Click It, or Ticket” campaign (which
helped drive seatbelt use from 15 percent
to 85 percent), makes them believe that a
combination of public outreach, strong laws
and effective policing can change driver and
passenger behavior.
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OPEN
HOUSE 12-7-11
the
Charities
Northwest Federal Credit Union
Foundation promotes and manages NWFCU’s
charitable activities and participates in financial
literacy education and other programs that
reflect the interests of our membership and the
community as a whole.

Riverside Presbyterian Church will be

6

participating in The Sugarland Backpack Ministry
and the Lunch for the Soul Program, which will
provide local families with the food they need.
Riverside has committed to filling 70 backpacks
and is asking for help in providing food donations.
gam®|mag
Jan/Feb

2012

the
Donations

On December 7, 2011 GAM held its 8th annual open
house in the Nokes Boulevard location. Despite
the heavy downpours of rain, the event was well
attended and lots of food and toys were collected
for our charities! (see photo below).
Everyone that dropped by had a wonderful lunch
of Carolina Brothers Barbeque and a choice of
pumpkin, apple or pecan pie for dessert ... and
they got their “gam on” with a tour, a goodie
bag (filled with cool GAM stuff) and a “I’m a
gammer!” black hoodie sweat shirt.
Many thanks to all who contributed to our charities.

the
winners

Redskins Ticket Winner

Shannon Tackett, NWFCU Foundation
All $50.00 gift cards.

Blue Ridge Grill

Carla Weeks, Buhl Electric
Jim Bowman, John Marshall Bank
Heather Schmitz, Artisan Hair

Emilio’s

D.H. Scarborough, Georgen
Scarborough Associates
Nikki Kettenacker, M.C. Dean
Mike Dawson, Hydro-Tech Irrigation, Co.

Carolina Brothers BBQ

Daniel Eagon, Riverside Church
Emily Simpson
Carlos Varela, Varela Contracting, Inc
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Health
in the News

Device Helps Doctors Diagnose Skin Cancer
The Food and Drug Administration has approved the
skin-cancer diagnosis tool, MelaFind. The device helps
identify melanoma in a systematic way. A special
camera captures an image of a lesion, and a computer
then analyzes it using an algorithm developed by the
maker, Mela Sciences. It has proven to be 98.3 percent
effective in identifying melanoma.
The device looks like a desktop computer and is on a rolling rack. The camera is held
against the lesion, which can then be examined at various depths. Dermatologists
say that, right now, lesions are difficult to diagnose and the uncertainty can lead to
unnecessary biopsies. There is also the possibility of “false negatives” when the
biopsy fails to find cancer that is actually present. The MelaFind should prevent both
problems. Mela Sciences hopes to have the device available by midyear. Patients
would pay about $50 plus the doctor’s fee for the test.

UC Berkeley Tells Everything You Always
Wanted To Know...About A Can Of Tuna
A 3-ounce serving of tuna is an excellent choice at lunchtime. Eating it is a good way
to get omega-3 fats, the hard-to-find trace mineral selenium, vitamins D, B and other
nutrients. A serving has between 90 and 180 calories, depending on whether it’s
packed in water or oil, says the University of California, Berkeley.
Water-packed tuna retains more omega-3s. With the harder-to-find oil-packed, some
are lost when the oil is drained. Only salmon has more omega- 3s than tuna. The salt
content of a 3-ounce serving can be 300 to 500 milligrams, but it can be reduced by
rinsing it. Some varieties are called low sodium or very low sodium, which has no
added salt. All fish contain traces of mercury, but larger fish, such as white albacore,
have a little more, though levels vary widely. The FDA recommends that pregnant
and nursing women should eat no more than 6 ounces of white tuna per week. A
recent Harvard study shows that higher traces of mercury do not increase heart
disease risk.
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MoneyTalk
Estate Planning Can Protect Your Family
Your estate consists of the property you own outright and jointly, including bank accounts, real
estate, stocks and bonds, vehicles, jewelry, and retirement accounts. When you add up the
value of these assets, it’s easy to see that you need a plan for how you want them distributed
after you’re gone. Estate planning is not just for the rich or those who have a great deal of
money or property.
Making a will is the first step. It should tell what property you wish to leave to family members, friends and organizations. It should tell who will act as guardian to manage property for
dependent children. It will name an executor to manage your estate, pay debts and taxes, and
distribute property according to your wishes. For some people, a will is enough, but those with
more assets or special situations should consult an estate planning attorney. They include
people who want control of what happens to property after their death, parents who have a
child with a disability or special needs, couples with children from first, second or third marriages, or those who fear someone might declare their will to be invalid.
If you’re worried about how much an attorney’s services will cost, bring up the subject when
you make the appointment. Many questions you have can be answered quickly, while others
may take an hour for a meeting and more time for research. Some attorneys offer a free first visit
and fixed estimate for legal work involved. Estate plans should include who will make decisions
about your medical care and final arrangements, such as whether you want to be cremated or
buried. This planning also involves finalizing one or more documents that give legal force to your
wishes for property management and medical care. Your plan should be updated as time goes
by. Your wishes will probably change in the next 10 or 15 years.

How To Borrow From Your Ira Without
Paying A Penalty
Whether you need a stack of cash to pay college tuition for two students this year, or to pay it
for two or three years to come, you are among many people who have big expenses coming up.
Fortunately, you can take money from your IRA penalty-free at any age, and for any purpose,
if you follow certain rules. Early-out payments are known as 72(t) distributions, named for the
section of the tax code that authorizes them. The provisions allow you to take “substantially
equal” distributions for at least five years or until age 59 1/2, whichever is longer.
If you have more than one IRA, you can choose to take distributions from just one account.
If you have only one account, you can split off a portion of it into a new IRA to satisfy your
early distribution requirements and let the remainder continue to grow tax-deferred. Try the
free calculator at www.72t.net to estimate how much you can withdraw under three different
distribution methods.
The site also lets you calculate in reverse. Start with how much you would like to withdraw each
year and you can see how much you need in an IRA to satisfy the withdrawal schedule. You have
to follow the plan once you’re into it. There’s a big penalty if you deviate from the distribution
schedule once it’s set up. Advisors at Kiplinger Personal Finance remind you that if you do
deviate from the schedule, you’ll owe the 10 percent withdrawal penalty retroactively on all your
plan withdrawals.

Medicare Contribution
Tax Begins Next Year
Beginning January 1, 2013, the
Medicare Contribution Tax on
unearned income takes effect.
Section 1411 of the Health
Care and Reconciliation Act
of 2010 (enacted shortly after
the Affordable Care Act)
imposes a 3.8 percent Medicare
Contribution tax on unearned
income.
Married couples with income
over $250,000 and singles with
income over $200,000 will
pay, in addition to their regular
income tax, a 3.8 percent tax on
interest, dividends, and capital
gains.
Municipal bond interest and
the excluded gain from the sale
of your home are not subject
to the tax. Trusts and estates
will be subject to the tax, but at
different income levels.
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Sports
SNIPPETS
Indycar’s New Chassis Named After Dan Wheldon
The new Dallara chassis built for Indy cars will be named after two-time Indianapolis 500 winner Dan
Wheldon. Dallara company president Giapaolo says the chassis will honor his memory for years to
come by dedicating the IndyCar 2012 in his name. Wheldon conducted most of the testing on the new
Indy Car, which is designed to limit the tire tangling that can send cars flying on the track.
The 2011 Indianapolis 500 winner and one of the most popular drivers in open-wheel racing, died
on Sunday, Oct. 16, at Las Vegas Motor Speedway. He was 33 years old. The horrific multicar crash
occurred on Lap 11 of the IndyCar Series season finale. Officials called the race, but the drivers, many
sobbing openly, did a five-lap tribute to Wheldon.
Wheldon was born in England where he took up karting at age four, financed by his father. He progressed through the junior ranks of motor racing during his school years, until he completed his GCSEs
at age 16. He frequently took time off to race.
He moved to the United States in 1999 and spent several years in lower circuits before joining the
Andretti Green Racing Team. He won the Indianapolis 500 in 2005 and 2011. In 2008, he married his
long-time assistant Susie Behm. They had two sons and lived in St. Petersburg, Florida.

Male Athletes At Higher Risk
For Knee Injuries
Among athletes involved in sports that require frequent
jumping, twisting or tackling knee injuries are common for
both men and women. Male athletes, however, tend to have
more serious injuries than females and are at greater risk for
articular cartilage lesions, according to studies done in Norway
and reported in Duke Medicine. Researchers surmise that it’s
because male athletes weigh more.
Articular cartilage is the white protective matter that covers
the adjacent surfaces of knee joints. It has no blood or nerve
supply, so it can’t heal itself when damaged. One study finding:
increased time between injury and surgery leads to a higher
risk of having cartilage loss with bone exposure.

10

gam®|mag

2012 Jan/Feb

Surgery to correct knee injuries is more successful if done
within 12 months of injury at the latest. Injuries not treated
within that time frame may also lead to osteoarthritis. ACL
surgery stabilizes the knee so it doesn’t give way during
jumping or pivoting sports, which would cause further damage
to the knee.
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What’s To Know About
Latex Mattresses
There are many kinds of mattresses on the market today, one of which is
the latex mattress. It’s generally made from the sap of an actual rubber
tree. A latex mattress comes in various foam densities. The higher the
density of the foam, the higher its quality.
Generally, Talalay latex is the best, whether it’s all natural or a blend.
The Dunlop is a close second, especially for those preferring a firmer
feel. The zoned cores are nice as well. Natural talalay will be the most
expensive. Synthetic latex mattresses are also available and many are
high in quality.
While many people still prefer an innerspring mattress, others are choosing latex. They do have some benefits: You will never have to turn over
a latex mattress. Latex doesn’t break down. They are dust mite resistant
and have anti-microbial properties, which make them a good choice for
people who suffer from allergies or asthma.
Sales people will tell you a latex foam mattress has the ability to conform to your body’s curves, allowing the weight to be evenly distributed.
Whether you choose an inner-spring mattress or latex, you will want to
put a foundation under it.

Cut the Rope
Knocks Angry Birds
Off Its Perch
When fraternal twins Efim and Semyon Voinov were 10,
their parents bought them a Spectrum computer. They
learned gaming right away, and soon graduated to designing their own games.
Recently, their game Cut the Rope exploded in popularity
at the iPhone App Store and took the top spot. It has been
downloaded 50 million times and is the first game to knock
Angry Birds from its roost.
The object of the game is to get a shiny lollipop into the
mouth of a little green monster named Om Nom, by slicing
the swinging ropes at the right time. Semyon, the designer,
made Om Nom very cute. He wanted people to have an
emotional attraction to him. Sales of the 99 cent app do
pile up. The brothers (now 29 years old) won’t talk figures,
but it’s estimated they have made several million dollars.
They started a company of their own, ZeptoLab, moved into
a real office and hired five people, according to Bloomberg
Businessweek.
Cut the Rope is available on Android, where it is
in the top spot.
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Technology

and YOU

Did You Plug In The Car?
plugged in. With the Nissan Leaf, for example, you’ll want
to find a charging station. The good news is that more electric vehicle chargers are being installed nationwide. According to a Wall Street Journal map, 1,400 charging stations, backed
by hefty Obama Administration subsidies, have popped up mainly
along the edges of the continental U.S., with clusters on coastal areas,
including Texas.
If you are going all-electric for your next car, your motto today is
simple: Plan Ahead. Where and when you charge is going to become
important. Some electric cars can be charged at home with a stovetype outlet or, in the case of the hybrid Chevy Volt, an ordinary plugin.
A full charge will take up to eight hours and, in the case of the allelectric Nissan Leaf, that offers about 100 miles of driving.
For running errands, and city driving, your charge will likely run out
quicker using the air conditioner, heater, or if you are stuck in traffic.
Then what? It depends what kind of electric car you have. The Chevy
Volt can be plugged into any ordinary outlet. If you can find someone
willing to let you power up, you’ll get a boost for just 30 minutes

According to Plug-in America, just 15,000 all-electric vehicles were
traveling the roads in October 2011. The Obama administration set up
big subsidies for electric cars, setting the unlikely goal of one million
hybrid or all-electric cars on the roads in just three years, by 2015.
Nissan boldly predicts that pure electric- vehicles will make up 10
percent of global sales by 2020. Sales of the Chevy Volt have been
disappointing with about 4,000 units sold by October 2011, far short
of the 10,000 units GM predicted for the year. It’s biggest sellers were
big cars: Cadillacs, Suburbans, and SUVs. Within the next two years,
more all electric cars will be produced by Ford, Toyota, Honda, BMW,
and Tesla.

iphone 5 Has Big Competition
About half of iPhone users and
half of BlackBerry users say
they will upgrade to
the new iPhone
5 when it
debuts in
mid-2012.
Here’s what
they’ll get: longer battery
life, unlimited data, no long-term contract,
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Wi-Fi tethering at no extra cost, a higher quality
still camera, and unlimited storage on iCloud.
Here’s the competition Apple faces. Google’s
Android software also features full-screen
touch displays and access to thousands of
apps. Motorola’s Droid Bionic has an eightmegapixel camera and access to highspeed,
fourth-generation wireless networks. Android
accounts for 43 percent of the U.S. market for
smartphone operating systems, while Apple

has 28 percent, according to Nielsen Co.
Apple is still the biggest producer of smartphone handsets. In June, Apple spoke of its
next-generation mobile operating system,
including its iMessage system, wireless storage and music syncing through iCloud service.
But Similar features are already offered by
BlackBerry and Amazon’s music store. Many
phone users are tired of upgrades and don’t
plan to do anything.

TechnologyTREND
Four-Wheelers
Are A Big Hit
They’re called “spinners,” luggage with
four wheels instead of two that allow
a traveler to push the bag instead of
pulling it as they would with
two-wheeled luggage.
Samsonite marketing and
communications people
say the beauty of the
four-wheeler is that it
rolls right along with you,
reducing the weight on
your arm you’d have with
a two-wheeler.
They say once a customer
makes the switch to spinners, they never go back to two-wheel luggage.

United: Ready for
Dreamliners
The 250 passenger Dreamliner jet has larger windows,
more comfortable cabin pressure and humidity levels,
larger overhead luggage bins, and warm-water toilet/
bidets called “washlets,” among its passenger-friendly
features.
The amenities are good for passengers, but Dreamliner
is better for the airlines as well. The new lightweight
composite construction materials mean the plane can
carry more passengers farther using 20 percent less
fuel. United Airlines expects delivery of the first of the
50 Dreamliners it has on order in 2012.

Artificial Intelligence
Turns iphones And Google
Androids Into Smart Alecs

Siri, the personal assistant on iPhone 4S, lets you use your voice to send
messages, schedule meetings, place phone calls and more. Ask Siri to do
things just by talking the way you ordinarily talk, and it understands what
you say and mean. It also knows when you’re pulling its leg and talks back.
For all of its virtues, it has attracted more attention for its sassy answers
to trick questions. One user commanded, “Beam me up.” The phone
responded, “Sorry, Captain, your tricorder is in Airplane Mode.” Google
is in the know about trick questions too. After 13 years of research, some
of its super smart engineers have created algorithms able to answer
such questions. Ask it the meaning of life, the universe and everything. It
answers “42,” a reference to the favorite geek book “The Hitchhiker’s Guide
to the Galaxy.”
A lot of work has gone into creating the sarcasm. The Siri group at Apple,
one its largest software teams, started with an artificial intelligence
project from SRI International. Now, it continually fine tunes Siri responses.
It attempts to forge an emotional tie by regularly using the customer’s
nickname in responses, as well as those of other important people and
places in the customer’s life.
What makes today’s artificial intelligences so much fun isn’t that it can give
answers to prescribed questions. Computers have done that for years. Now,
they can carry on conversations about ridiculous topics. There are several
answers to the same question on the iPhone and Android.
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the database
The database is one of the most powerful tools in your marketing arsenal. I know
it doesn’t have the flash and the glamour of the designed and printed pieces—but
used correctly, the database can be a humble powerhouse.
Although databases have been used for customer data in traditional marketing for
a long time, the database marketing approach now is more sophisticated, allowing
marketing pieces/campaigns to be tailored to your customer’s needs and interests.
Your customers are the lifeblood of your business, but how well do you know them?
If you know only their email addresses, it’s safe to say you could know them better.
Admittedly, you can contact them—but you could be tailoring your message to
them.
Gaining more information about your customers—or Data Mining as it is
called in some circles—is not that difficult. You can offer customers incentives in
exchange for their information. For example, you might offer a discount for being
a frequent customer, or even create a “Loyalty Program,” or maybe a weekly prize
drawing. An informational database allows your company to see who your “Loyal”
customers are and reward them.
Keeping customers usually doesn’t take as much of your resources as gaining
new ones. Using a database could assist you in developing programs designed
to retain your loyal customer base and allows you to allot your resources in the
most productive areas. Other data mining options include: contests, sign ups for a
company newsletter, service evaluation surveys, data collection forms at the time
of a purchase, online “Contact Us” forms. Be creative in your approach, but accept
that some customers will not give you the information.
What kind of information should you include in your database? This is a
subjective question because relevant fields in your database will vary depending
on your industry. But here are a few ideas: what products/services your customers purchased, when they made those purchases (quantities if applicable), type
of literature they have requested from your company, personal information (pets,
birthdays, anniversaries, hobbies, family dynamics), and sales force territories.
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ement Tools

Customer Relationship Manag

Don’t forget that customers buy through
multiple channels: retail, catalog, and web;
multi-channel customers buy more than single
channel buyers. So, also keep that in mind
when collecting information about your customers, aiming for a database that provides a
360 degree picture of your customer.
Your customer database is a valuable
business asset—protect it! Make sure to
back up your data regularly and store a copy
offsite (Or look into a web based database, see
the roldex on the right). Also, take the time to
perform “Address Hygiene” on your database,
deleting email addresses and snail mail addresses that are no longer current. This is a
time consuming endeavor, but it will save you
money and time in the long haul.

web based solution
Here are a couple of ideas for a
more web based
to customer databases. There are
w are your
CRM tools out there; the links belo
efits to a web based
springboard. There are some ben
to setup and are
database—they tend to be easy
rent locations.
great if you have employees in diffe

Zoho CRM
http://www.zoho.com/crm/
Sugar CRM
http://www.sugarcrm.com/crm/

It’s easy to see why you need a customer database system for your company. It helps improve
your business in all areas and will lead to a
stronger, loyal customer base.

A Few other Resources
Mining the Social Web: Analyzing Data from
Facebook, Twitter, LinkedIn, and Other Social Media
Sites by Matthew A. Russell

Check out this Youtube video...
10 Marketing Database Tips

Mastering Data Mining: The Art and Science of
Customer Relationship Management
by Michael J. A. Berry

Data Mining Techniques: For Marketing, Sales, and
Customer Relationship Management
by Gordon S. Linoff and Michael J. Berry
http://www.youtube.com/watch?v=WzZzDNYIk5E&feature=related

Ronnie Price
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Not JUST a Mousetrap
Let’s play a geographical word association game.
I say, “Washington D.C.” You say, “Monuments.”
I say, “Arizona.” You say, “Grand Canyon.”
I say, “Orlando.” You say, “Disney.”
Yes, Disney. That’s what everybody says.

about 30 minutes northeast of downtown Orlando. See over 400 animals,
not including the insect zoo. Travel by foot or ask about their Segway tours.
On weekends, attend one of their Keeper Chats where you can talk to a zoo
keeper about raptors, reptiles, primates and more. Check out their website at:
www.centralfloridazoo.org

That’s what I said before I moved here. Orlando, Florida – one big giant
monument to the mouse. And while some people are drawn to anything
Disney and would gladly come to “The City Beautiful” to get a princess
makeover or visit the Magic Kingdom or any of the other five parks,
including 2 water parks; there are other people who will go to the ends
of the earth to avoid the mouse at all costs.

Cape Canaveral – Learn about REAL astronauts and space

Good news. Disney even on its 40 square miles (2 Manhattan Islands),
does not consume the whole of Orlando, or even most of central Florida.
So what else is there, you ask? Plenty. Plenty for any age group or
interested.

adventurers at the Kennedy Space Center at Cape Canaveral. Just a one
hour drive from downtown Orlando, the Kennedy Space Center is home to
several attractions such as the Shuttle Launch Experience and different
IMAX films like “Hubble 3D” and “Space Station 3D” included with the price
of admission. You can also take advantage of their special programs like
various guided tours and their very special “Lunch With an Astronaut.” You
can call or make your reservation online. Check out the website at www.
kennedyspacecenter.com for special programs as well. In 2011 they had
such features as “Star Trek Live” and “Holidays in Space.”

Fun Spot – Wanna ride some rides? Conveniently located near downtown
For the younger or young at heart set:
So you have kids, but they’re not ready for Disney or maybe you’re not
ready for Disney. No problem.

Gatorland – Besides Disney, Florida is known for its gators, and you
can (safely) see plenty of them at Gatorland! Located about 30 minutes from
downtown Orlando, Gatorland is a central Florida institution,
starting from the 1940’s when Owen Godwin, Sr. purchased
a parcel of land near Kissimmee, around the time when
tourists first started travelling to Florida. Most
locals didn’t think anybody would want to pay to
see Florida wildlife, but today, the 110 acre park
is home not only to gators, but also a breeding
marsh, observation tower, a variety of shows and
educational programs and a petting zoo.
Take a ride on the zip line or cool off in the
sprinkler park. Ask about the photographers
pass or the gator night shine tour. Find more
info at www.gatorland.com

Central Florida Zoo and
Botanical Gardens – Want to see more animals?
Sure thing. Enjoy the Central Florida Zoo and Botanical Gardens located
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Orlando, Fun Spot offers carnival style rides from thrill to kiddie, arcade
games go kart racing. The commercials on local Orlando TV will grate on your
nerves, but the rides are great and you and your family will have a blast. Visit
their website for coupons and read up on special events at - www.funspot.
tutengraphics.com

Orlando Science Center – 10 minutes from downtown
Orlando, the Orlando Science Center is a must see for kids
and grown-ups. Four floors of exhibits including
“Our Planet, Our Universe,” “DinoDigs” and
“NatureWorks,” if you are a fan of science, this
is the place for you and your science minded
kids. Also, coming in fall of 2012 for a limited
engagement, check out “Star Wars: Where
Science Meets Imagination.” Developed
in collaboration with Lucasfilm Ltd. this
exhibit will feature the fantasy technology
from the Star Wars films and much more. (For
hard core Star Wars fans, Orlando will also be
home to Star Wars Celebration VI, on August 2326, 2012 at the Orange County Convention Center. This
is a MUST SEE for any true Star Wars fan.) To learn more
about the Orlando Science Center visit: www.osc.org

Orange County Heritage Museum – How did Orlando get
from humble orange groves to the tourist town that it is today? Find out at
the Orange County Heritage Museum in downtown Orlando. Discover 12,000
years of central Florida history in 5 stories of exhibits that educate and
entertain. Be sure and check out “The Serious Art of Make Believe” ending on
April 29, 2012, featuring art and props from Universal Orlando. Try your hand
at sketching a new prop or idea on one of the drafting tables or trace one of
the designs featured in the exhibit. Learn more at www.thehistorycenter.org

Fantasy of Flight – Located just 40 minutes from downtown
Orlando, Fantasy of Flight showcases the amazement and history of aviation.
Boasting one of the world’s greatest aircraft collections, from the early 1900’s
you can take self guided audio tours or behind the scenes tours that show
how these vintage aircraft are restored and maintained. But the best part of
all – daily aerial demonstrations! Voted “Orlando’s 101 Best Kept Secrets” by
the Orlando Sentinel in 2007, this is definitely something to see. You can get
more info at www.fantasyofflight.com

The Beach – young or old, if you like the beach, Florida has miles and
miles of gorgeous beach coastline. New Smyrna and Daytona Beach are only
about an hour drive from downtown Orlando. Daytona offers more commercial
experiences such as chain restaurants and shops. For a more local flavor, try
New Smyrna, less crowded and more family friendly it’s definitely a great
beach to check out.

Gators, spaceships and carnival rides not your thing? That’s ok too.
Orlando offers plenty of experiences for kid-less people young or mature.

Orlando Museum of Art – Central Florida is home to quite
an artistic community and one place to take in some fine art is the Orlando
Museum of Art. Featuring an array of art from African art to art of the ancient
Americas to Contemporary American and a quick 10 minute drive from
downtown Orlando, OMA is definitely something to see.

Orlando Philharmonic – Music fan? Orlando is home to its own
Philharmonic Orchestra. Their 2012 season features the first ever performance
of Stravinsky’s “The Rite of Spring” and a fully staged production of Rodgers
and Hammerstein’s “Carosel.” Learn more at www.orlandophil.org

Winter Park – Yes, I’m partial, I live here. But they’re not paying me to
say this. Winter Park is awesome. Beautiful lakes and scenery and a shopping
district that would make N.Y.C. jealous, but still boasts a hometown feeling.
Park Avenue is home to mid to upscale dining and shopping, and a green,
family friendly park where the kids or grandkids can run around and even
enjoy a free movie on select nights. Taste a new wine or have a glass of your
favorite at The Wine Room on Park Avenue. Grab a gift for your favorite pooch

at The Doggie Door. Take a ride on the scenic boat tour that takes you through
the Winter Park chain of lakes. See beautiful homes, wildlife and learn some
history about one of central Florida’s most beautiful areas. To learn more go
to www.cityofwinterpark.org or for deals and vouchers, check out www.
iluvwinterpark.com

I-Drive – Ok, it’s a little touristy, BUT there are some fantastic restaurants
and entertainment attractions. My favorite restaurant in the Orlando area
is Café Tu-Tu Tango. It’s a tapas style menu featuring delicious food and
unique drinks and all kinds of local art covers the walls. On certain nights you
can even meet the artists themselves and watch them create their various
projects. You can also get your palm read or see a belly-dancer. Check them
out at www.cafetututango.com and “like” them on Facebook to see their
drink and food specials.

Lakeridge Winery – Just want to get away from it all? Lakeridge
Winery is a short 40 minute drive from downtown Orlando. Established in
1989, it’s become one of Florida’s premier wineries. Visit their website at
www.lakeridgewinery.com to learn more information
and see their special events such as Blues at the
Winery, the Wine and Seafood Festival or the Wine
and Chocolate Festival. Most of these are FREE
events or offered for a small ($2) donation.

Theatre – Want to see a
Broadway show but can’t make
it to N.Y.C.? You can see it at
the Bob Carr Performing Arts
Center. The 2011-2012 season featured(s)
shows such as “The Addams Family,” “Les Miserables,” “Billy
Elliot,” “The Lion King,” “South Pacific,” and “La Cage Aux
Folles.” Learn more at www.orlandobroadway.com

So, young or old, wild or
not, there is something in
central Florida for everybody. For more events
and venues, be sure and check out www.
orlandosentinal.com, www.orlandoweekly.com ,
http://orlandofamilystyle.blogspot.com/
Vanessa Leavitt is a fiction writer and blogger living in the
Orlando, Florida area with her husband and daughter and
their pets: three cats and a turtle. In her spare time, she
likes to read, make candles or go to the beach. She
has a fondness for eighties music, coffee and
most kinds of food. You can check out her blog,
“Coffee and a Keyboard” at http://www.
vrleavitt.com or follow her on Twitter @
vrleavitt
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Book Review
Discover What’s Missing
In A Great Plan
Matthew May’s bestseller, In pursuit of Elegance: Why the Best Ideas Have
Something Missing, shows how to do more with less.
Stanford University professor Robert Sutton raves, “What a masterpiece. The definitive guide to the ‘less is more’ mind-set. I meant to only take a quick glance
at it, but once I started reading, I couldn’t stop. In a world where everything
keeps getting complicated and overwhelming, Matthew May shows us that
if we start looking for things to take out, things to stop doing, and intelligent
shortcuts, we will all be happier, do superior work, and live in a better world.”
“Elegance” is characterized by four key elements: seduction (engaging the intelligence by limiting information), subtraction (taking away excess), symmetry
(the beauty of patterns) and sustainability (maintaining limited resources).
May shows how various events, products and people capture our attention
and imaginations, and examines the elements behind many innovative fields
ranging from physics and marketing to design and popular culture.
In his easy-reading style, May gives the answers to such questions as: “What
made the Sopranos finale one of the most-talked about events in television
history?” and “Why is sudoku so addictive and the iPhone so irresistible?”
The author makes a case for doing more with less by optimizing the expenditure of one’s assets and resources. That’s something anyone can and should put
into practice.
In pursuit of Elegance: Why the Best Ideas Have Something Missing by Matthew
May, Broadway, 2009.

The Year of the Dragon
According to the Chinese Zodiac, the Year of
2012 is the Year of the Dragon, which begins on
January 23, 2012 and ends on February 9, 2013.
The Dragon, a creature of myth and legend, is the
fifth sign of the Chinese Zodiac, which consists
of 12 Animal signs. In ancient China, the celestial
Dragon represented an emperor and power. Today, it is thought of as the ultimate symbol for
success and happiness. May the celestial Dragon bring good luck to you during its special year.
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Find the 10...and Win 50
Find the 10 things that are different between two photos below, fax your answers to us and your submission will go into a drawing for a $50 gift
certificate to Carolina Brothers. Answers will appear in our next gam|mag along with the name of the Carolina Brothers certificate winner.

Ice Skating
Fax or email your
submission to
703.450.5311 or
gammag@gamweregood.com
Please include your name, phone
number and/or email address.
All entries must be submitted by
February 29, 2012.

Carolina Brothers has brought to the area
the tradition of Carolina barbeque that for
years has enjoyed nationwide recognition
as the finest. Their sauce is the most
tantalizing to be found, with a subtle
spiciness that compliments the basic
flavor. Carolina Brothers hickory smokes
all of its meats while gently cooking in the
traditional N.C. pit, then hand shreds the
pork, beef or chicken into tender bite-sized
pieces. When the meat is garnished with
Carolina Brothers special sauce you have
a real American taste treat that will be
long relished and remembered.
Carolina Brothers Pit Barbeque
20702 Ashburn Road | Ashburn, Virginia,
20147 | 703-729-7070

Puzzle Meter easy

difficult

Thanks to all last issue’s entries ... and the winner is: Lyn Laws of Ashburn Village Community Association.
“Making Cookies” November/December answers:
1. Middle bundt pan is missing handles 2. Third bundt pan is missing
3. Tea kettle knob is missing 4. Wooden spoon is missing from bowl 5. GAM splat on measuring cup 6. Egg missing 7. Buttons missing from gingerbread
man on cookie sheet 8. Cookie cutter is different 9. Stripes on boy’s shirt are a different color 10. Ring is removed from woman’s hand
Jan/Feb
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